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Summary 
This project was commissioned to expand the scope and number of resources available under the Phenomenom 
program, through the development of The Good Mood Food Special module educating children, parents and 
teachers on the beneficial mood effects of a diet and lifestyle encompassing horticulture products. 

Phenomenom is a suite of free digital teaching resources that increases positive exposure to Australian 
horticulture products by embedding vegetables, fruits, nuts and seeds across primary school subject areas of 
Science and Technology, English, the Arts, Health and Physical Education, Maths and Humanities.  

Research on past Phenomenom projects has identified the materials are helping to positively shift perceptions, to 
create conversation and to influence the type and variety of vegetables consumed in the home environment. The 
2019/2020 Horticulture Impact Assessment Program (MT18011) concluded that through Phenomenom, Hort 
Innovation has generated an effective, widely adopted program that will increase the consumption of vegetables 
by children aged 8 to 12 years with a benefit-cost ratio of 3.30. 

Methodology 

Edible Adventures Productions (EAP) worked collaboratively with Hort Innovation representatives through a 
resource production funnel involving the creation of topics, scripts, voiceover recordings, storyboards, asset 
development, animation, sound design and resource design. Key outputs include: 

• One animated webisode 

• Three animated Nomcast episodes 

• Four curriculum PDF resources 

• Supporting classroom materials including interactive digital movement wheel, student prompts and Kahoot 
quiz questions 

The materials are free to access and available for viewing and download on the Phenomenom website 
(phenomenom.com.au). Prior to release, Kantar-Colmar Brunton were commissioned to undertake research to 
determine the impact of the webisode and animated Nomcast with key target groups (parents, children and 
teachers). Their report is also a key output. 

 

Key outcomes 

Findings from the research indicate that exposure to The Good Mood Food Special module of resources is an 
effective way to introduce the idea of food and mood to classrooms. Additionally, it is likely that: 

• School-aged children will be exposed to Australian horticulture products in the classroom more often, learn 
about the beneficial mood effects of Aussie fresh produce and have an increased openness to consuming 
more vegetables. 

• Teachers will have greater access to Australian curriculum aligned educational resources promoting 
horticulture and recommend Phenomenom to their colleagues. 

• Parents and caregivers will have more conversation about food and nutrition with their children and have an 
increased awareness and understanding of Hort Innovation’s The Good Mood Food campaign. 

 

Recommendations to the industry for future education initiatives 

The insights generated from this project support the need for a Hort Innovation-wide plan for the continued 
development of new resources and resource packs, with a focus on the animated version of Nomcast, to address 
the strong demand for more food and nutrition resources. Included in the plan should be initiatives to increase the 
awareness and ease of uptake of the Phenomenom program among teachers. This can be achieved through 
availability on trusted teacher resource platforms such as ABC Education, improved user experience on the existing 
Phenomenom website and professional development workshops targeting pre-service teachers and casual relief 
teachers (CRT). Parents and caregivers can be further engaged with home extension activities, delivered via email, 
to increase the awareness of and attitudes towards Australian horticulture products at home. 
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Introduction 
This project was commissioned to expand the scope and number of resources available under the Phenomenom 
program, through the development of a special module that educates children, parents and teachers on the 
beneficial mood effects of a diet and lifestyle encompassing horticulture products.  

 

Phenomenom is a program that embeds education around Australian horticulture products across subject areas of 
Science and Technology, English, the Arts, Health and Physical Education (HPE), Maths and Humanities for children 
in Years 2-10. A free digital program, it is comprised of webisodes, podcast episodes, PDF curriculum resources and 
teacher guidebook. Teachers can access the resources on the dedicated website (www.phenomenom.com.au) and 
children/ families the webisodes on YouTube and podcast platforms. Originally funded by the vegetable industry 
and released in 2018 (VG16018), the ultimate aim of the program is to address low consumption rates of 
Australian horticulture products amongst children through education. Just 6% of children in Australia are meeting 
the Australian Dietary Guidelines for serves of vegetables1.  

 

Currently most school-based initiatives promoting food in schools are heavily focused on the need to eat a healthy 
and balanced diet (refer to VG16018 Final Report Appendix 2). Despite teachers being strongly in favour of 
encouraging children to eat more vegetables (refer to VG16018 Final Report Appendix 3), they feel that there 
aren’t enough resources and lack confidence in teaching about food and nutrition in the classroom (Appendix 1). 

 

Phenomenom pilots a new approach to food education that aims to increase positive exposure to Australian 
horticulture products amongst children, their teachers, parents and caregivers. It draws on research that shows 
avoiding explicit health messages works better with kids and instead takes a curiosity-led approach. It achieves this 
with entertaining and fun audiovisual materials that facilitate opportunities for deeper learning through lesson 
plans and activities. Phenomenom also removes barriers to teacher uptake including the need for training or 
requiring extra room in a curriculum that is often overcrowded. 

 

The original program launched in May 2018 and drew national media coverage, was profiled as a top education 
innovation by Finnish organisation HundrED and won the 2018 Parents’ Voice ‘Fame’ award for best healthy eating 
initiative. In 2019, Australian Mushrooms and Australian Onions were incorporated into the existing Phenonenom 
program (MT18015) by adding a further webisode, PDF lesson plans, new podcast format and grower interview 
video series. 

 

In the home environment, research so far has identified that Phenomenom is openly received by both parents and 
children as an engaging and insightful resource, helping to positively shift perceptions, to create conversation and 
to influence the type and variety of vegetables consumed. In the classroom, teachers report that they would use 
the webisode and Nomcast as classroom resources in the future and were highly likely to share the resource and 
recommend it to others. Students learnt something new after exposure & were specifically interested in learning 
about food & nutrition (Appendix 1). 

 

Independent evaluation by Clear Horizon found that further funding of Phenomenom is likely to be an effective 
way of stimulating a positive change in children’s perceptions towards Australian horticulture products (Appendix 
2). In the 2019/2020 Horticulture Impact Assessment Program (MT18011), the foundational Phenomenom project 
was assessed and found to have generated an effective, widely adopted program that will increase the 
consumption of vegetables by children aged 8 to 12 years with a benefit-cost ratio of 3.30. 

 

This project seeks to translate the horticulture wide initiative -The Good Mood Food – into schools using the 
 

1 1 http://www.abs.gov.au/ausstats/abs@.nsf/mf/4364.0.55.001?OpenDocument 
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Phenomenom resource methodology and brand. The Good Mood Food initiative was created in response to 
drought and COVID-19 and aims to educate and inspire Australians on how Aussie produce can promote good 
mood alongside overall health and wellbeing. The Good Mood Food Special module is a suite of Phenomenom 
resources comprised of animated webisode, three animated Nomcast episodes, four curriculum PDF resources and 
supporting classroom materials. The module will assist the Australian horticulture industry to move messaging 
away from ‘health’ - which hasn’t been successful in the past - to ‘mood’, translating into benefits for consumer 
health and industry engagement and ultimately, purchasing and consumption. 
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Methodology 
The iterative methodology used for this project is supported by the findings of Clear Horizon’s independent 
evaluation of past Phenomenom projects (Appendix 2). Within this is an ability to refine the content of the outputs 
to allow Hort Innovation and the project team to respond to the needs of The Good Mood Food initiative while 
ensuring that the communications products are effective at engaging the end target audiences of children, their 
teachers, parents and caregivers. 

 

1. Resource production 

 

The following activities were completed in a COVID-19 safe manner by having no face-to-face interactions between 
any of the project team, Hort representatives, guest voiceover artists and musicians involved in the production of 
the material. 

 

Focus areas and topics 

Initial content brainstorm sessions were conducted via Zoom with Hort Innovation representatives and the core 
Edible Adventures Productions (EAP) team including Project Leader, Curriculum Specialist, Nutritionist and Health 
and Physical Education teacher and script writer. The plan for classroom material including themes, synopses, 
subject areas and commodities featured were all presented to Hort Innovation representatives for approval. The 
content plan struck a balance between weaving in the message around the beneficial mood effects of a diet 
featuring fresh Aussie produce, ensuring teachers and parents would use the materials and a message that would 
stay with students beyond the classroom and into the home environment. 

The resulting agreed focus areas for Phenomenom: The Good Mood Food Special module cover the exploration of 
eating, mood, movement and curiosity. Specifically moving, sharing and resting and mindfulness. 

The PDF resources and supporting classroom materials use the webisode and Nomcast episodes as springboards 
for lessons, activities and quiz questions. While the primary focus of The Good Mood Food Special module is HPE 
for years 2-8, the message was able to be extended into other subject areas including Maths, Humanities and 
Social Sciences and Design and Technologies. 

 

Creative development 

Following the agreed content plan, the EAP team conducted more in-depth brainstorming sessions via Zoom. The 
minutes of each session were summarised into a working document that formed the foundations of the webisode 
and Nomcast episodes, supporting lesson plans, Good Mood Moves wheel, poster, prompt cards and quiz 
questions. The simultaneous creation of scripted content together with the classroom materials is a key feature of 
the innovative Phenomenom methodology and maximises the potential for learning about the beneficial mood 
effects of Aussie produce to be reinforced at home and in the classroom. 

Research from past Phenomenom projects emphasises creative execution of the resource as key to capturing and 
retaining the attention of students (refer to VG16018 Final Report Appendix 3). Other considerations from past 
research include the use of humour, music, a simple message and the presence of children their own age as 
effective devices to engage students. Additional insight on the executional considerations of the material was 
gathered from The Good Mood Food campaign and the experience of the project team in curriculum design, 
nutrition education, academia and the broader food education and media landscape.  

Scripts were developed in collaboration with Hort Innovation representatives and were approved prior to 
voiceover recording and animation. 

 

Talent and guests 

Talent for the webisode were sourced using existing contacts connected to, or supporters of, past Phenomenom 
projects. The central character for the webisode, Madison Lu (Maddy), has appeared in most of the now 27 
Phenonenom episodes and is familiar to audiences. Comedian and broadcaster Matt Okine plays himself, and 
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musicians and vocalists for the music number have performed in previous Phenomenom webisodes.  

 

 

 

Voiceover recording 

Due to restrictions on non-essential work and social distancing requirements as a result of COVID-19, all voiceover 
and music recordings were conducted remotely in artists’ own residences. Where recording equipment was 
supplied by EAP, included in the package were instructions and materials to disinfect pre and post use. Each 
recording session was conducted over Skype with members of the project team to ensure that the dialogue would 
fit with the overall tone of the episode. 

 

Musical score 

A feature of the webisode was The Good Mood Song with the lyrics and tune developed by the script writer, 
project leader and Hort Innovation representatives. Using this, the musicians developed the base track and guide 
vocals to facilitate recording by the vocalists featuring in the final track. The recorded vocals were assembled and 
mixed with the remaining instruments to form the completed track. The Nomcast theme music, developed as part 
of MT18015, was again used across the three episodes created for this project. 

 

Animation 

For the webisode and three Nomcast episodes, character voices, narration and music were edited then 
storyboarded for Hort Innovation approval. 

Image 1. Madison Lu (Maddy) and Matt Okine as animated characters in the webisode 
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Webisode illustration assets were animated to fit the style of past Phenomenom animated segments. The new 
Nomcast format presented an opportunity to develop a new style that would be easier to reproduce in the future 
while still maximising engagement. 

 

 

 

Sound design and engineering 

The webisode and each of the three Nomcast episodes required extensive sound engineering to ensure that the 
large variability in recording quality would be imperceptible in the final version. Sound design followed the same 
style as previous webisodes and Nomcast episodes, although an unforeseen consequence of having the animated 
versions of Nomcast was that an extra version of sound design was required for each episode to account for on-
screen movement. 

 

PDF resources 

Four PDF resources (one supporting the webisode and each of the three Nomcast episodes) were created 
consisting of lesson plans and activities for teachers to provide their students. The format and design of the PDF 
resources follow the existing set of 58. New illustration assets were included to demonstrate experiments and 

Image 3. Nomcast animation example 

Image 2. Example storyboard for the webisode 
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activities contained in the lesson plans. 

 

Classroom materials 

As part of the module, EAP generated extra materials for the classroom to enhance the frequency of use and 
opportunities for deeper learning around food and mood. They include: 

• The Good Mood Moves concept consisting of: 

• A digital interactive wheel accessible as a page on the Phenomenom website. The wheel is sliced 
into 14 segments that, with a click, randomly assigns an exercise featuring a fruit, vegetable or nut 
animation to demonstrate the movement. 

• A Good Mood Moves A3 poster showing the same exercises for posting in the classroom. 

• Four sets of classroom prompt cards presented as ‘Reflection Questions’ and simple activity ideas for class 
discussion, or for students to engage with after watching or listening to a webisode or podcast episode. 

• Four sets of multiple-choice quiz questions designed for the classroom and accessible via the Kahoot! 
platform. They align with the webisode and three Nomcast episodes. 

 

2. Research 

 

Kantar-Colmar Brunton were commissioned to undertake research to determine the impact of The Good Mood 
Food Special resources with key target groups (parents, children and teachers). The research:  

• Aimed to determine any calls to action amongst target groups (including whether eating good and nutritious 
food can positively impact mood). 

• Understand overall appeal and willingness to recommend (promote) resource. 

• Tracked changes in key metrics compared to previous episodes. 

• Wished to determine the level of comprehension amongst children. 

The research was conducted on either the webisode or animated Nomcast prior to their public release. The online 
research targeted three groups – teachers (years 2-8), students (years 3-6) and parents (years 3-6) – and consisted 
of surveys between 5-15 minutes in duration. Mid-way through each of the surveys, respondents were randomly 
selected to either watch the webisode or Nomcast in order to measure reactions and attitudes. Scripts were 
developed and agreed upon with Hort Innovation representatives (Appendix 3). 

Participants were sought through mail-outs to partner email databases, social media and word of mouth. Due to 
COVID-19 restrictions, all surveys were conducted online. Market research was carried out in compliance with the 
Australian Privacy Act and the information provided was used only for research purposes. Results were analysed 
and synthesised into the Phenomenom 3 Full Report (Appendix 4) 

 

3. Delivery 

 

The Good Mood Food Special module materials are freely accessible across existing Phenomenom distribution 
platforms including website (all material), YouTube (webisode and animated Nomcasts) and Omny (audio only 
Nomcasts). The webisode and Nomcast episodes each have the following information attached in the description 
on the dedicated website (https://www.phenomenom.com.au): 

• Short synopsis 

• Link to other materials in Phenomenom The Good Mood Food Special including The Good Mood Moves 
page (go.phenomenom.com.au) 

• Episode credits 
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• PDF resource download 

• Transcript download 

• Closed captions for YouTube (to enhance accessibility) 

• Cover artwork for YouTube (to enhance uptake) 

• Link to Kahoot! quiz questions and answers 
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Outputs 
The following outputs have been provided to Hort Innovation representatives and are available for viewing and 
download on phenomenom.com.au:  

• 1 x 8 minute animated webisode 

• 3 x 12-15 minute animated Nomcast episodes 

• 4 x PDF curriculum resources 

• Good Mood Moves digital spinning wheel as a new page on phenomenom.com.au 

• Downloadable classroom Good Mood Moves poster 

• 4 x classroom prompt card packs  

• Kahoot! quiz questions and answers for the webisode and each Nomcast 

• Research report detailing the findings of student, parent and teacher surveys 

 

As part of the dissemination of the resources, a media release from Hort Innovation titled ‘Helping Aussie kids 
explore food and its relationship to mood’ was released on 20th January 2021. 

 

 

Image 4. Nomcast episode page from website 

Image 6. Good Mood Moves page from website 

Image 5. PDF resource from website 

Image 7. Good Mood Moves poster page 
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Outcomes 
The Good Mood Food Special module of resources is an effective way to introduce the idea of food and mood to 
classrooms in a format that’s been consistently shown to be educational and engaging for students and helpful for 
teachers. It also supports the Australian horticulture industry’s desire to shift the messaging away from ‘health’ 
towards drivers including ‘mood’ in order to increase consumption of vegetables, fruits nuts and seeds. The 
following outcomes are supported by Kantar-Colmar Brunton’s research report (Appendix 4) and will become 
evident as uptake continues to grow following release. 

 

As school-aged children are exposed to the webisodes and resources over the coming months and years, it is likely 
that they will: 

• Be exposed to Australian horticulture products in the classroom more often. 81% of teachers indicated that 
they intend to use the resource more than once per week in their classrooms and overall students found both 
the webisode and Nomcast to be fun to watch/ listen to, interesting and cool. 

• Learn about the beneficial mood effects of Aussie fresh produce. After viewing, there was strong agreement 
across all three groups that eating good and nutritious food can positively impact your mood. 

• Have an increased openness to consuming more vegetables, fruits, nuts and seeds. In line with previous 
research, three quarters of students said they wanted to try more foods like fruit and vegetables after being 
exposed to Phenomenom resources. 

 

For their teachers, who find the Phenomenom resources to be unique, motivating and helpful: 

• Increased uptake of Phenomenom in the classroom to further contribute to a positive change in children’s 
attitudes towards Australian horticulture. 76% of teachers indicated that they would be extremely likely to 
recommend Phenomenom as a teacher resource to their colleagues. 

• Greater access to Australian curriculum aligned educational resources promoting horticulture across primary 
and secondary year levels. With most teachers currently using online resources more than once a week, 
openness to using online resources is growing with YouTube and ABC Education the preferred platforms. 

 

For their parents and caregivers, who find the Phenomenom resources to be credible and believable: 

• Increased awareness and understanding of Hort Innovation’s The Good Mood Food campaign. 

• Boosted the ability to spark more conversation about food and nutrition amongst families. 

• Prompted positive change in behaviour and intentions around purchasing and consuming Australian 
horticulture products, in line with behaviour change reports from VG16018 and MT18015. 

 

For industry, this is an opportunity for: 

• Extension of and further refinement to, the horticulture-wide The Good Mood Food campaign. 

• Adding further value to existing Phenomenom-related investments as the outputs of this project reach new 
audiences. 

• Improved industry understanding of, and effective engagement with, Australian consumers. 

• Further integration of Australian horticulture products into classrooms and a fostered link to vegetable, fruit, 
nut and seed consumption at home for families.
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Monitoring and evaluation 
This project follows the same program logic and methodology that has been found to be effective in past 
Phenomenom projects in order to deliver the intended outcomes (Clear Horizon M&E).  

Key Evaluation Questions (KEQs) 3 & 4 from original Phenomenom evaluation activities are relevant to this project.  
Evaluation of the resource performance in delivering its intended outcomes are detailed in Kantar-Colmar 
Brunton’s research report (Appendix 4). At an overall level, the research report concludes that the project has 
produced materials that are highly appealing to all target groups and have the potential to increase attitudes to 
Australian horticulture products after just one exposure. Furthermore, the webisode and Nomcast are both 
successful in achieving an increased understanding of the beneficial mood effects of Australian horticulture 
products amongst children, their teachers, parents and caregivers. The research report also establishes the role of 
educators in achieving the end of program outcomes for children, where educators are motivated to teach more 
about food and nutrition and these resources are seen as a highly desirable way in which to do that. 

 

Despite this, the overall success of the project and sustainability of outcomes relies on its uptake amongst teachers 
and parents. Uptake can be assessed through a number of mediums including media coverage, The Good Mood 
Food campaign monitoring activities and metadata obtained from the Phenomenom website, ClickView, YouTube 
and podcast hosting platform Omny. 

 

At the time of writing, it is too early to measure the impact of The Good Mood Food Special module, as it was 
released at the end of Term 4 2020 just prior to schools taking their extended break. It is suggested that this final 
report be updated 6-12 months after release to provide accurate monitoring data.  

Figure 1. Clear Horizon’s program logic from VG16018 

 

Figure 2. Clear Horizon’s 
key evaluation questions 
from VG16018 
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Recommendations 
 

This project further demonstrates the potential for impact that the Phenomenom program has on improving 
positive associations with Australian horticulture products. To ensure the sustainability of the program and 
continue to maximise grower return on investment, it is recommended that the program have a Hort Innovation-
wide plan with ongoing funding for the following activities: 

 

• Continued development of new resources and resource packs (modules) to address the opportunity for more 
food and nutrition resources (nine in ten teachers surveyed want more food and nutrition resources). New 
resources should focus on specific topic areas that will most interest teachers and students based on the 
results of the research.  

• Focus on the animated version of Nomcast. While both the webisode and Nomcast formats were loved for 
their engagement and humour, the podcast was a standout in terms of appeal. Suggestions to maximise the 
value of future Nomcast episodes include shortening the length, more focused in content and a consistent 
rollout in order to build audience engagement and ensure frequency of use. 

• Produce resources for parents. The survey data indicated that email communication with parents providing 
follow-up activities from school is a preferred way to engage their children with Australian horticulture 
products in the home. 

• Increase ease of uptake of the Phenomenom program for teachers to address the documented disconnect 
between awareness and usage (about half the teachers surveyed were aware of Phenomenom, although only 
one in ten are currently using Phenomenom in the classroom despite extremely high NPS scores). 

• Facilitate accessibility of the existing resources on ABC Education, the most trusted education 
resource platform in Australia 

• Revamp the existing phenomenom.com.au website to better target teachers by improving user 
experience and especially searchability. 

• Professional development (PD) workshops targeting pre-service teachers and casual relief teachers 
(CRT), which have been previously recommended (Appendix 2). 

• Future research for Phenomenom could incorporate an NPS baseline for students and to better understand 
any barriers to teacher uptake. 

• The curriculum codes for the entire suite of Phenomenom PDF resources will need to be reviewed and 
potentially updated following the next revision to the Australian Curriculum due at the beginning of 2022. 
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Refereed scientific publications 
 

None to report  
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Intellectual property, commercialisation and confidentiality 
The Hort Innovation Intellectual Property Register has been completed. 

The IP register is confidential, due to the details of agreements with guests involved in the production of 
webisodes. Please refer to Appendix 5. 
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