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Summary

This project was commissioned to expand the scope and number of resources available under the Phenomenom
program, through the development of The Good Mood Food Special module educating children, parents and
teachers on the beneficial mood effects of a diet and lifestyle encompassing horticulture products.

Phenomenom is a suite of free digital teaching resources that increases positive exposure to Australian
horticulture products by embedding vegetables, fruits, nuts and seeds across primary school subject areas of
Science and Technology, English, the Arts, Health and Physical Education, Maths and Humanities.

Research on past Phenomenom projects has identified the materials are helping to positively shift perceptions, to
create conversation and to influence the type and variety of vegetables consumed in the home environment. The
2019/2020 Horticulture Impact Assessment Program (MT18011) concluded that through Phenomenom, Hort
Innovation has generated an effective, widely adopted program that will increase the consumption of vegetables
by children aged 8 to 12 years with a benefit-cost ratio of 3.30.

Methodology

Edible Adventures Productions (EAP) worked collaboratively with Hort Innovation representatives through a
resource production funnel involving the creation of topics, scripts, voiceover recordings, storyboards, asset
development, animation, sound design and resource design. Key outputs include:

e One animated webisode
e Three animated Nomcast episodes
e  Four curriculum PDF resources

e Supporting classroom materials including interactive digital movement wheel, student prompts and Kahoot
quiz questions

The materials are free to access and available for viewing and download on the Phenomenom website
(phenomenom.com.au). Prior to release, Kantar-Colmar Brunton were commissioned to undertake research to
determine the impact of the webisode and animated Nomcast with key target groups (parents, children and
teachers). Their report is also a key output.

Key outcomes

Findings from the research indicate that exposure to The Good Mood Food Special module of resources is an
effective way to introduce the idea of food and mood to classrooms. Additionally, it is likely that:

e School-aged children will be exposed to Australian horticulture products in the classroom more often, learn
about the beneficial mood effects of Aussie fresh produce and have an increased openness to consuming
more vegetables.

e Teachers will have greater access to Australian curriculum aligned educational resources promoting
horticulture and recommend Phenomenom to their colleagues.

e Parents and caregivers will have more conversation about food and nutrition with their children and have an
increased awareness and understanding of Hort Innovation’s The Good Mood Food campaign.

Recommendations to the industry for future education initiatives

The insights generated from this project support the need for a Hort Innovation-wide plan for the continued
development of new resources and resource packs, with a focus on the animated version of Nomcast, to address
the strong demand for more food and nutrition resources. Included in the plan should be initiatives to increase the
awareness and ease of uptake of the Phenomenom program among teachers. This can be achieved through
availability on trusted teacher resource platforms such as ABC Education, improved user experience on the existing
Phenomenom website and professional development workshops targeting pre-service teachers and casual relief
teachers (CRT). Parents and caregivers can be further engaged with home extension activities, delivered via email,
to increase the awareness of and attitudes towards Australian horticulture products at home.
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Introduction

This project was commissioned to expand the scope and number of resources available under the Phenomenom
program, through the development of a special module that educates children, parents and teachers on the
beneficial mood effects of a diet and lifestyle encompassing horticulture products.

Phenomenom is a program that embeds education around Australian horticulture products across subject areas of
Science and Technology, English, the Arts, Health and Physical Education (HPE), Maths and Humanities for children
in Years 2-10. A free digital program, it is comprised of webisodes, podcast episodes, PDF curriculum resources and
teacher guidebook. Teachers can access the resources on the dedicated website (www.phenomenom.com.au) and
children/ families the webisodes on YouTube and podcast platforms. Originally funded by the vegetable industry
and released in 2018 (VG16018), the ultimate aim of the program is to address low consumption rates of
Australian horticulture products amongst children through education. Just 6% of children in Australia are meeting
the Australian Dietary Guidelines for serves of vegetables?.

Currently most school-based initiatives promoting food in schools are heavily focused on the need to eat a healthy
and balanced diet (refer to VG16018 Final Report Appendix 2). Despite teachers being strongly in favour of
encouraging children to eat more vegetables (refer to VG16018 Final Report Appendix 3), they feel that there
aren’t enough resources and lack confidence in teaching about food and nutrition in the classroom (Appendix 1).

Phenomenom pilots a new approach to food education that aims to increase positive exposure to Australian
horticulture products amongst children, their teachers, parents and caregivers. It draws on research that shows
avoiding explicit health messages works better with kids and instead takes a curiosity-led approach. It achieves this
with entertaining and fun audiovisual materials that facilitate opportunities for deeper learning through lesson
plans and activities. Phenomenom also removes barriers to teacher uptake including the need for training or
requiring extra room in a curriculum that is often overcrowded.

The original program launched in May 2018 and drew national media coverage, was profiled as a top education
innovation by Finnish organisation HundrED and won the 2018 Parents’ Voice ‘Fame’ award for best healthy eating
initiative. In 2019, Australian Mushrooms and Australian Onions were incorporated into the existing Phenonenom
program (MT18015) by adding a further webisode, PDF lesson plans, new podcast format and grower interview
video series.

In the home environment, research so far has identified that Phenomenom is openly received by both parents and
children as an engaging and insightful resource, helping to positively shift perceptions, to create conversation and
to influence the type and variety of vegetables consumed. In the classroom, teachers report that they would use
the webisode and Nomcast as classroom resources in the future and were highly likely to share the resource and
recommend it to others. Students learnt something new after exposure & were specifically interested in learning
about food & nutrition (Appendix 1).

Independent evaluation by Clear Horizon found that further funding of Phenomenom is likely to be an effective
way of stimulating a positive change in children’s perceptions towards Australian horticulture products (Appendix
2). In the 2019/2020 Horticulture Impact Assessment Program (MT18011), the foundational Phenomenom project
was assessed and found to have generated an effective, widely adopted program that will increase the
consumption of vegetables by children aged 8 to 12 years with a benefit-cost ratio of 3.30.

This project seeks to translate the horticulture wide initiative -The Good Mood Food — into schools using the

L1http://www.abs.gov.au/ausstats/abs@.nsf/mf/4364.0.55.001?0OpenDocument
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Phenomenom resource methodology and brand. The Good Mood Food initiative was created in response to
drought and COVID-19 and aims to educate and inspire Australians on how Aussie produce can promote good
mood alongside overall health and wellbeing. The Good Mood Food Special module is a suite of Phenomenom
resources comprised of animated webisode, three animated Nomcast episodes, four curriculum PDF resources and
supporting classroom materials. The module will assist the Australian horticulture industry to move messaging
away from ‘health’ - which hasn’t been successful in the past - to ‘mood’, translating into benefits for consumer
health and industry engagement and ultimately, purchasing and consumption.
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Methodology

The iterative methodology used for this project is supported by the findings of Clear Horizon’s independent
evaluation of past Phenomenom projects (Appendix 2). Within this is an ability to refine the content of the outputs
to allow Hort Innovation and the project team to respond to the needs of The Good Mood Food initiative while
ensuring that the communications products are effective at engaging the end target audiences of children, their
teachers, parents and caregivers.

1. Resource production

The following activities were completed in a COVID-19 safe manner by having no face-to-face interactions between
any of the project team, Hort representatives, guest voiceover artists and musicians involved in the production of
the material.

Focus areas and topics

Initial content brainstorm sessions were conducted via Zoom with Hort Innovation representatives and the core
Edible Adventures Productions (EAP) team including Project Leader, Curriculum Specialist, Nutritionist and Health
and Physical Education teacher and script writer. The plan for classroom material including themes, synopses,
subject areas and commodities featured were all presented to Hort Innovation representatives for approval. The
content plan struck a balance between weaving in the message around the beneficial mood effects of a diet
featuring fresh Aussie produce, ensuring teachers and parents would use the materials and a message that would
stay with students beyond the classroom and into the home environment.

The resulting agreed focus areas for Phenomenom: The Good Mood Food Special module cover the exploration of
eating, mood, movement and curiosity. Specifically moving, sharing and resting and mindfulness.

The PDF resources and supporting classroom materials use the webisode and Nomcast episodes as springboards
for lessons, activities and quiz questions. While the primary focus of The Good Mood Food Special module is HPE
for years 2-8, the message was able to be extended into other subject areas including Maths, Humanities and
Social Sciences and Design and Technologies.

Creative development

Following the agreed content plan, the EAP team conducted more in-depth brainstorming sessions via Zoom. The
minutes of each session were summarised into a working document that formed the foundations of the webisode
and Nomcast episodes, supporting lesson plans, Good Mood Moves wheel, poster, prompt cards and quiz
questions. The simultaneous creation of scripted content together with the classroom materials is a key feature of
the innovative Phenomenom methodology and maximises the potential for learning about the beneficial mood
effects of Aussie produce to be reinforced at home and in the classroom.

Research from past Phenomenom projects emphasises creative execution of the resource as key to capturing and
retaining the attention of students (refer to VG16018 Final Report Appendix 3). Other considerations from past
research include the use of humour, music, a simple message and the presence of children their own age as
effective devices to engage students. Additional insight on the executional considerations of the material was
gathered from The Good Mood Food campaign and the experience of the project team in curriculum design,
nutrition education, academia and the broader food education and media landscape.

Scripts were developed in collaboration with Hort Innovation representatives and were approved prior to
voiceover recording and animation.

Talent and guests

Talent for the webisode were sourced using existing contacts connected to, or supporters of, past Phenomenom
projects. The central character for the webisode, Madison Lu (Maddy), has appeared in most of the now 27
Phenonenom episodes and is familiar to audiences. Comedian and broadcaster Matt Okine plays himself, and
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musicians and vocalists for the music number have performed in previous Phenomenom webisodes.

Image 1. Madison Lu (Maddy) and Matt Okine as animated characters in the webisode

Voiceover recording

Due to restrictions on non-essential work and social distancing requirements as a result of COVID-19, all voiceover
and music recordings were conducted remotely in artists’ own residences. Where recording equipment was
supplied by EAP, included in the package were instructions and materials to disinfect pre and post use. Each
recording session was conducted over Skype with members of the project team to ensure that the dialogue would
fit with the overall tone of the episode.

Musical score

A feature of the webisode was The Good Mood Song with the lyrics and tune developed by the script writer,
project leader and Hort Innovation representatives. Using this, the musicians developed the base track and guide
vocals to facilitate recording by the vocalists featuring in the final track. The recorded vocals were assembled and
mixed with the remaining instruments to form the completed track. The Nomcast theme music, developed as part
of MT18015, was again used across the three episodes created for this project.

Animation

For the webisode and three Nomcast episodes, character voices, narration and music were edited then
storyboarded for Hort Innovation approval.
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“ Us avos and nuts, yeah we got good « Feelin like a sad ballad? Eat a rad salad, strangers look at ya « Feeling real stuck? Pears help your gmmut, we'l be diggin ya
good fats. Boosting your brain while you're doing your maths lunch and they get a tad jealous mind right outta that rut

% Mac raps and we see avo doing bopping along 3 Leafy greens rap % Pearraps

e L

« Seeing real gloom? Citrus keeps you immune, so ya body and « Custard apple raps Custard
et n Iz

le here, and | got rough skin. -

g
alright

% Custard apple appears flanked by blueberries, strawberries and
raspberries. Custard apple raps.

GMF_Webisode V2 4, Made with Boords 14

Image 2. Example storyboard for the webisode

Webisode illustration assets were animated to fit the style of past Phenomenom animated segments. The new
Nomcast format presented an opportunity to develop a new style that would be easier to reproduce in the future
while still maximising engagement.

Microbes

Image 3. Nomcast animation example

Sound design and engineering

The webisode and each of the three Nomcast episodes required extensive sound engineering to ensure that the
large variability in recording quality would be imperceptible in the final version. Sound design followed the same
style as previous webisodes and Nomcast episodes, although an unforeseen consequence of having the animated
versions of Nomcast was that an extra version of sound design was required for each episode to account for on-
screen movement.

PDF resources

Four PDF resources (one supporting the webisode and each of the three Nomcast episodes) were created
consisting of lesson plans and activities for teachers to provide their students. The format and design of the PDF
resources follow the existing set of 58. New illustration assets were included to demonstrate experiments and

10
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activities contained in the lesson plans.

Classroom materials

As part of the module, EAP generated extra materials for the classroom to enhance the frequency of use and
opportunities for deeper learning around food and mood. They include:

. The Good Mood Moves concept consisting of:

e Adigital interactive wheel accessible as a page on the Phenomenom website. The wheel is sliced
into 14 segments that, with a click, randomly assigns an exercise featuring a fruit, vegetable or nut
animation to demonstrate the movement.

e A Good Mood Moves A3 poster showing the same exercises for posting in the classroom.

. Four sets of classroom prompt cards presented as ‘Reflection Questions’ and simple activity ideas for class
discussion, or for students to engage with after watching or listening to a webisode or podcast episode.

. Four sets of multiple-choice quiz questions designed for the classroom and accessible via the Kahoot!
platform. They align with the webisode and three Nomcast episodes.

2. Research

Kantar-Colmar Brunton were commissioned to undertake research to determine the impact of The Good Mood
Food Special resources with key target groups (parents, children and teachers). The research:

e Aimed to determine any calls to action amongst target groups (including whether eating good and nutritious
food can positively impact mood).

e Understand overall appeal and willingness to recommend (promote) resource.
e Tracked changes in key metrics compared to previous episodes.
e Wished to determine the level of comprehension amongst children.

The research was conducted on either the webisode or animated Nomcast prior to their public release. The online
research targeted three groups — teachers (years 2-8), students (years 3-6) and parents (years 3-6) —and consisted
of surveys between 5-15 minutes in duration. Mid-way through each of the surveys, respondents were randomly
selected to either watch the webisode or Nomcast in order to measure reactions and attitudes. Scripts were
developed and agreed upon with Hort Innovation representatives (Appendix 3).

Participants were sought through mail-outs to partner email databases, social media and word of mouth. Due to
COVID-19 restrictions, all surveys were conducted online. Market research was carried out in compliance with the
Australian Privacy Act and the information provided was used only for research purposes. Results were analysed
and synthesised into the Phenomenom 3 Full Report (Appendix 4)

3. Delivery

The Good Mood Food Special module materials are freely accessible across existing Phenomenom distribution
platforms including website (all material), YouTube (webisode and animated Nomcasts) and Omny (audio only
Nomcasts). The webisode and Nomcast episodes each have the following information attached in the description
on the dedicated website (https://www.phenomenom.com.au):

e Short synopsis

e Link to other materials in Phenomenom The Good Mood Food Special including The Good Mood Moves
page (go.phenomenom.com.au)

e Episode credits

11
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e  PDF resource download

e Transcript download

e Closed captions for YouTube (to enhance accessibility)
e  Cover artwork for YouTube (to enhance uptake)

e Link to Kahoot! quiz questions and answers

12
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Outputs

The following outputs have been provided to Hort Innovation representatives and are available for viewing and
download on phenomenom.com.au:

1 x 8 minute animated webisode

3 x 12-15 minute animated Nomcast episodes

4 x PDF curriculum resources

Good Mood Moves digital spinning wheel as a new page on phenomenom.com.au
Downloadable classroom Good Mood Moves poster

4 x classroom prompt card packs

Kahoot! quiz questions and answers for the webisode and each Nomcast

Research report detailing the findings of student, parent and teacher surveys

As part of the dissemination of the resources, a media release from Hort Innovation titled ‘Helping Aussie kids
explore food and its relationship to mood’ was released on 20™ January 2021.

Nomcst The Good
Mood Food Special
Part1 — Moving

Ph! 2.

Move Your Mood

Year 3 — Health and Physical Education
Year 4 — Health and Physical Education
Year 5 — Health and Physical Education
Year 6 — Health and Physical Education
Year 7 — Health and Physical Education

faleartaoving

Nom *° W

Y
cast ) /
e ool | &,

&3

#1of 3: Moving

00 O.

Y )

Ph!

ﬂMoveyoun..
"~ Middle

[

Unreal Banana Peel Carrot Yoga
Lie on your tummy and Gaze up at your hands

wie L KY¥

Avo Rock n’ Roll
Rock back and forward

Dwvewd

Orange Navel Gaze Pear Side Bend

Stand and roll down Stand and stretch your side

f%e 24

\\ Mixed Nut Macarena

jown, then face up

e, jump and clap (4x)

Download Poster >

Image 6. Good Mood Moves page from website Image 7. Good Mood Moves poster page
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Outcomes

The Good Mood Food Special module of resources is an effective way to introduce the idea of food and mood to
classrooms in a format that’s been consistently shown to be educational and engaging for students and helpful for
teachers. It also supports the Australian horticulture industry’s desire to shift the messaging away from ‘health’
towards drivers including ‘mood’ in order to increase consumption of vegetables, fruits nuts and seeds. The
following outcomes are supported by Kantar-Colmar Brunton’s research report (Appendix 4) and will become
evident as uptake continues to grow following release.

As school-aged children are exposed to the webisodes and resources over the coming months and years, it is likely
that they will:

e Be exposed to Australian horticulture products in the classroom more often. 81% of teachers indicated that
they intend to use the resource more than once per week in their classrooms and overall students found both
the webisode and Nomcast to be fun to watch/ listen to, interesting and cool.

e Learn about the beneficial mood effects of Aussie fresh produce. After viewing, there was strong agreement
across all three groups that eating good and nutritious food can positively impact your mood.

e Have anincreased openness to consuming more vegetables, fruits, nuts and seeds. In line with previous
research, three quarters of students said they wanted to try more foods like fruit and vegetables after being
exposed to Phenomenom resources.

For their teachers, who find the Phenomenom resources to be unique, motivating and helpful:

e Increased uptake of Phenomenom in the classroom to further contribute to a positive change in children’s
attitudes towards Australian horticulture. 76% of teachers indicated that they would be extremely likely to
recommend Phenomenom as a teacher resource to their colleagues.

e  Greater access to Australian curriculum aligned educational resources promoting horticulture across primary
and secondary year levels. With most teachers currently using online resources more than once a week,
openness to using online resources is growing with YouTube and ABC Education the preferred platforms.

For their parents and caregivers, who find the Phenomenom resources to be credible and believable:
e Increased awareness and understanding of Hort Innovation’s The Good Mood Food campaign.
e Boosted the ability to spark more conversation about food and nutrition amongst families.

e Prompted positive change in behaviour and intentions around purchasing and consuming Australian
horticulture products, in line with behaviour change reports from VG16018 and MT18015.

For industry, this is an opportunity for:
e Extension of and further refinement to, the horticulture-wide The Good Mood Food campaign.

e Adding further value to existing Phenomenom-related investments as the outputs of this project reach new
audiences.

e Improved industry understanding of, and effective engagement with, Australian consumers.

e  Further integration of Australian horticulture products into classrooms and a fostered link to vegetable, fruit,
nut and seed consumption at home for families.

14
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Monitoring and evaluation

This project follows the same program logic and methodology that has been found to be effective in past
Phenomenom projects in order to deliver the intended outcomes (Clear Horizon M&E).

To improve children’s health through increased vegetable consumption To reduce food waste K EQS
. S o of vesetont 1. How appropriate is the project
0 increase household consumption of vegetables To increase vegetable : A P
e delivery model for achieving its
To increase the community’s positive attitudes to the consumption of vegetables intended outcomes?
Parents increase purchases of vegetables Positive change in children’s consumption of
vegetables I
el of mproved industry
engagement with Australian
vegetables has increased/modified R Children ask for more vegetables sonsumers
Increased perception of importance of
vegetables with influencers. Positive change in children’s perceptions of and
= o] attitudes to vegetables
nfluencers consider benefits of vegetable : P
consumption Children have viewed webisodes and resources h 2. What key lessons can be identified
Improved H :
- Increased e from the project delivery that could
“ industry understanding : : : n
; understanding of effective improve its effectiveness?
are aware of of the triggers engagement
and barriers to with
5 New and innovative approaches to food education available to educators, parents and caregivers consumption Australian
Immediate Consumers
°'“:"g‘e: Increased understanding of barriers to vegetable Increased understanding of the perceptions
(outputs) consumption about vegetables of school aged children
B Webisodes and resources promoted and communicated to Summary episode screened free
Established - influencers to air L. . .
Influence ‘Attitudes 3. How effective is the project in
activities . Digital distribution Communications 25 part . . e
Behaviour e Sy Complementary Webisodes | VWebisodes delivering its intended outcomes?
consumption e e resourc optimised
implemente implemente Step3
Strategic Develop digital Develop Webisode concept Concept Contract production
media testing with development and digital design
planning strategy strategy consumers workshops company Step 2
4. How sustainable are the outcomes
Knowledge Audit to investigate existing  Matter exploration - Focus groups and interviews to Monitoring and H H 2
F
5:23:;‘5 food education programs and digital research attitudes and barriers to the consumption Evaluation Of the proj eCt II kely tO be .
food education resources of vegetables to inform topic and content matter Planning
Step1
. N ’ . . . ’
Figure 1. Clear Horizon’s program logic from VG16018 Figure 2. Clear Horizon’s
key evaluation questions
from VG16018

Key Evaluation Questions (KEQs) 3 & 4 from original Phenomenom evaluation activities are relevant to this project.
Evaluation of the resource performance in delivering its intended outcomes are detailed in Kantar-Colmar
Brunton’s research report (Appendix 4). At an overall level, the research report concludes that the project has
produced materials that are highly appealing to all target groups and have the potential to increase attitudes to
Australian horticulture products after just one exposure. Furthermore, the webisode and Nomcast are both
successful in achieving an increased understanding of the beneficial mood effects of Australian horticulture
products amongst children, their teachers, parents and caregivers. The research report also establishes the role of
educators in achieving the end of program outcomes for children, where educators are motivated to teach more
about food and nutrition and these resources are seen as a highly desirable way in which to do that.

Despite this, the overall success of the project and sustainability of outcomes relies on its uptake amongst teachers
and parents. Uptake can be assessed through a number of mediums including media coverage, The Good Mood
Food campaign monitoring activities and metadata obtained from the Phenomenom website, ClickView, YouTube
and podcast hosting platform Omny.

At the time of writing, it is too early to measure the impact of The Good Mood Food Special module, as it was
released at the end of Term 4 2020 just prior to schools taking their extended break. It is suggested that this final
report be updated 6-12 months after release to provide accurate monitoring data.

15
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Recommendations

This project further demonstrates the potential for impact that the Phenomenom program has on improving
positive associations with Australian horticulture products. To ensure the sustainability of the program and
continue to maximise grower return on investment, it is recommended that the program have a Hort Innovation-
wide plan with ongoing funding for the following activities:

e Continued development of new resources and resource packs (modules) to address the opportunity for more
food and nutrition resources (nine in ten teachers surveyed want more food and nutrition resources). New
resources should focus on specific topic areas that will most interest teachers and students based on the
results of the research.

e  Focus on the animated version of Nomcast. While both the webisode and Nomcast formats were loved for
their engagement and humour, the podcast was a standout in terms of appeal. Suggestions to maximise the
value of future Nomcast episodes include shortening the length, more focused in content and a consistent
rollout in order to build audience engagement and ensure frequency of use.

e Produce resources for parents. The survey data indicated that email communication with parents providing
follow-up activities from school is a preferred way to engage their children with Australian horticulture
products in the home.

e Increase ease of uptake of the Phenomenom program for teachers to address the documented disconnect
between awareness and usage (about half the teachers surveyed were aware of Phenomenom, although only
one in ten are currently using Phenomenom in the classroom despite extremely high NPS scores).

e Facilitate accessibility of the existing resources on ABC Education, the most trusted education
resource platform in Australia

e Revamp the existing phenomenom.com.au website to better target teachers by improving user
experience and especially searchability.

e  Professional development (PD) workshops targeting pre-service teachers and casual relief teachers
(CRT), which have been previously recommended (Appendix 2).

e  Future research for Phenomenom could incorporate an NPS baseline for students and to better understand
any barriers to teacher uptake.

e The curriculum codes for the entire suite of Phenomenom PDF resources will need to be reviewed and
potentially updated following the next revision to the Australian Curriculum due at the beginning of 2022.

16
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Refereed scientific publications

None to report
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Intellectual property, commercialisation and confidentiality
The Hort Innovation Intellectual Property Register has been completed.

The IP register is confidential, due to the details of agreements with guests involved in the production of
webisodes. Please refer to Appendix 5.
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Appendix 1. ST19041 Behaviour change report (MT18015)
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Appendix 1. ST19041 Behaviour change report (MT18015)

QOHGBHQ h—wE._”OO

Xipuaddy
B2UBLLIOLIB 82IN0SBY
inoineyag 9 sepniyy
sdnoig) 1ebie]
sBulpui4
spybisul Aoy
yaleassy jualingd
yaleasay snoinald wol syybisu| ey

ABojopoyia|y pue punoibyoeg

S]U9IU0D)

a7
(HEK

23



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

¢ =
o
=
o
8
=
E
5
I_O
g.
T 5
T O
&9
50
& O
5y O
VA -
U-I—’
CUCD
m &

24



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

ﬂOHﬂﬂhﬂ. MNE._”OU

"S|00} UOIBONPa PO0} SB S82IN0Sal paje|al pue seposigqap)

‘S1SEOWON Wouawouayd Buish piemo) siayoes) Jo saphyje ay) pue ‘sjuapnis

JO SapN}ijje PO} B} UO ‘S82IN0SaJ pue S9POSIqap) ‘SISBOWON Wouawouayd 4o
10edwl 8y} painseaw pue passasse ‘Z Wouawouald 10alold ‘yoleasal jJualind ay|

‘uaipiiys

1sbuowe sa|qejaban piemo} sapnjpe pue uoldwnsuod ay} asealoul o) paubisap
‘woualouayd ‘9sinodal uoieanpa pooy |enbip ayy jo Juswdojaaap ay) pajoalip
yaleasal siy] (gLoz ‘1nosds 1alold) sweisboid uoneosnpa pooy Buisijin Jo suolieliLul|
pue suoljeAljow ‘salisap ‘spasu sjeylew Jabie) ay) jo Buipueisispun yydap-ul

ue uieb djay o} yoieasal ayeuspun o} pauoissiwwod Ajjeulblio sem uojunig Jew|oD

‘punoibyjoegd

+&K

25



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

colmar brunton

26



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

.GOHE.D.M&. .HNE_HOU

‘1o8loud ay} jo sannoalgo ay) ssalppe
0} sBuipuy ay} papodal pue sfanns
3UI|UO BY} WoJ} S}NSal 8y} pashA|eue app

‘wesbord
wouauouayd ay} Jo oy 15e22.104
0] pue ‘suonepuawiwoaal pue spybisul
ajqeuooe apiroid 0] :2ARISIGO

uoljejuasaid
® Buipoday ‘sisAjleuy

't

‘ABojopoyilaN

‘uoio3|as
wopuel jo ssas0.d e ybhouy) sposigaps
10 }SBIWION 3y} Jaylla 0} Us)si|/yaem
0} USSOYD 3lam swoolsse|]) ‘sa|qejaban
spiemo} safiueyo uoieAljow pue sapnyje
aInseaw o} Japlo ul ‘ (gg=Uu) }SEIWON
wouswousyd e 0} pauajsi| 10 (gg=u)
3pOsIgaj) Wouswouayd e Jayys payaem
suapns ‘AaAlns ay} ybnouay) Aem-piy
'S3jnuIW Q-G sem A3AINS 8y} jo uoieinp
ay] "Aamns sse|a-ul ayy paja|dwod
sluspnis g 0} € Jeak /g=N JO [ej0} ¥

‘sapnype jod asay)

U0 S324N0S3J UC/JLINP3 WOUIWIOU Yo
ay} Buisn jo 19aa ay} ainseaw o} pue
‘sajqelaban Buiiea spiemoy s)uapnis
Jo sapmuye ay) Ajnuapl of :aM193/q0

AaAaInsg Juapms
21e3S9Yy SSe|D-U|

KA

‘(1no pauaauas sieak
13Y10) g 0} g sleak ybne) pajedionled
oYM S13yoes) (| 'Sapniije pue suonoeal
3INSESW 0} J3pJo Ul (FE=U) }SEoWoN
wouawouayd e 0} uajsi| Jo ‘(gz=u)
3POSIgaAA Wouswouayd e yajem Jayys
0} pajoa|as A|wopuel aiam sjuapuodsal
|le ‘Aaains ay} ybnolyy Aem-piy
*A8AINs auljuo anuIw G -0} 8y} pals|dwiod
oym s1ayaea} 09=N jJO |BJO} B PaA3IYIE AL

‘sapnune
Joid asay) uo $324n0s3J WoudWousld
Burisn jo jaayje ay} ainseaw
03 pue ‘sweiboisd uonesnpa pooy buisn
0} 540182NPS JO Sapnyye pue sajf1s
Buyyoea} auyp Mnuspl of :8AR293fq0

;][ wouswouay 1slo1g

27



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

ﬂOHﬂﬂhﬂ. MNE._”OU

"sg2Inosal Buiyoes) pue uoieanpa
UONLINU ' POOJ JUBAS|S] PJBEMO) SAPNYIE Ul
abueyo Aue yum Buoje ‘painydes aiem 221nosal
yoea 1o} sainseaw Aoy Jauo pue Bunyl [[eleno
uoljen|eAg asuewlojad ajhpo :¢

"$SB]9 J13Y) J0 1581 aY) yim Buofe 1sesoN
10 SPOSIQaAA U} O] Pau)sl| Jo paydjem
JaylIa SJuUSpNIs IS|IUM ‘JSBILION 0 SpOSIgap
au) Jayia 0] pasodxa AlWIopuel alam Slaydes|
a|npoy 0} ainsodx3 :7

"9SN 22IN0Sal Juaund
yum Buoe ‘painides sem siayses) Jo sapnype
pue INCIABYSE "UOIJLINU pUe Poo) punole
Aleaoads pue ‘Buiules) piemo) sapniije
pue Jnoineyaq Buisixe-a.id sjuspns Jo ainses|y
SIPNUPY B InoIABYDG JuUd.1und |

‘Wwesboud sy} Joj JuswllsaAul uo ulnjal |elusiod sy}
abenb o0} ‘sainsesw A8y Jaylo yum Buoje ‘painydes
SBM 291n0sal 8y} Jo Buny eteno ‘siy) Buimoljoy
"JSBOLUON 10 aposigam Luouswouayd e Jayje

0] aIinsodxa alojaq ‘palnided aiam sajf1s Buiules)
pue Bulyoes) punole sapnlijle pue lnoiAeysg jualing

'sse|2 ul Aaains Jaded e pals|dwod Juspn)s
|jooyas Asewd ;g Jo |E10] B puE ‘ABAINS BUIjUO
3INUIWG L-0| & pale|dwod siayoea) (g Jo |e10}

"PaINQLISIp 81aM SASAINS OM] ‘SJUBPN)S pue SIsyoes)
y)og JO Sapnyijie ay) Uo S99IN0Sal pue Saposigqam
‘sjseopod Wouswousayd Jo Joedw ayy auluwlaep o]

‘ABotopoyilay
yoIessay auluQ

+&K

28



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

[ ]

=

S

(=

-

St

£

Bt

«

£

(o]

Q
E.I‘:
&
o
L|—|(|)
¥a}
54
chn
‘a5
5 .9
=
U o
Ny

29



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

GOU_..C._B..HA# .HNE._HOU

‘pauINSuoD
sa[qelabaa Jo AjorreA
pue ad43 oY) eousnyjur
03 pue UOIJESIDATIOD
ajeald 0] ‘suolydadiad
}iys A@ansod o3
Burdpey ‘@oanosa1 njjybisur
pue Suibebue ue se uaIp[Iyo
pue sjuared yioq Aq pearedal
Aruado sem wousuwIouayd
Jey3} PoIJIIuUSpI UDIRasal
SIU3 ‘[@AS[ [[BIBAO UR ]y

‘uaIp(iyd sy yum sjualed Gy jo
|ejo} e Buiyoeas AaAins auljuo ue ul Buijeuiwna
‘PIIY2 N1y} pue syualed yym smainisyul yydap ul
2| Yum pamoj|o} ‘ysea ul siayoes) Jo syualed g
-9 yum sdnoib snooy Xy papn|oul sabels asay |

‘yoieasal Jo sabels |eJanas pey ‘ayie

uaJp|iyo pue sjuaied uo joeduw ayy Alyuspl pue
a|npow Bulyses) e se wWouswouayd Jo jeuwloy
ay} aepl|eA Yjoq o) paubissp ‘nolidg 108loid

'sburpurj Aoy
"YOIBaSSY SNOIASIJ

30



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

[ ]
=
S
(=
-
St
L
-t
«
E
(o]
Q
e
O
<
p
@
(V2]
@
a'e
i
o
@
o
o
=
Q
~
P

31



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

colmar brunton

=
0n 73]
3, = o
& O =
m o [ &)
=3 (28]
o & &
{ B
]
o

... throughout.

U
0
3
ot
-
o]
oy
O
-
75}
=
i
H

)

32



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

.FHOH.HM.—._..HD_. .H.WE.HOU Aluo sanealpul se jaudisiu) sses|d ‘sszis s|dwes moT uojnen , zh

!!!

apoSsIgapA

siayoeal

‘goJnosal Buiyoes) auyy Jo joedwi pue [eadde
BuiAmuapl aiojeq ‘painides alam JNoIABYS] pue Sapnyje [eiiu| -
"1SEIWION 1O SpOSIgaAA Wouawouayd = yAl m m._”QH L1 .mw
e 0} pesodxa Buieq Jaye Aanins aadadsal Jisy) paiejdwod 0
OUM UBIPJIY2 /8=U pUe Siayoes)} 09=U JO |e]0] B pakanins apy -+

33



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

uojun.ag Jeuwjoo

o

suoljouny g swajed ymolio
sallalen

swoolysnw Bunes jo skepn
poo} puoAaq sasn
AuyesianjAyjeuonouny

soido] Aey

G-& sarbojouysa] puw ubisag

1SBOTUCHN]
wousousyd

TTSSLIBUULINS 2TNPOIA]

swioolysnw Bunes Jo shepp
swiooJlysnw Buimolsy
16uny pue sjueld usamiaq seoualalI]

AJIAI108UL0D — B1NJBU Ul 2]0J SWOOIYSNI

Id '8 SadIID

soido] Aoy

8/L sYIORT

sposIqam
EOE@EOEOQ&

34



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

colmar brunton

4

355

35



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

ﬂOHﬂﬂhﬂ. MNE._”OU

"92IN0S8l 3y} ) B J19U] 0] Y&} 0] A|9yI] 10w a1am sjuapn)s ‘Alpasod “Buijooyas jo abejs siy) ulypm sinoineyaq
112y 10 aAjoaal 8q o) Ajey1| SI SIU) ‘|espl UBy) Jamo| SI Spuslll Spiemo) sjuapnis 1sBuolie wouswouaud 1ol ainbl SdN U1 uBnouly

‘LIO0JSSE|D 3U) Ul jnoge yoes)
0} ajgen|eA pue Bunsalaiul yog saido) asayy Buipull ‘2ininy sy} ul Buiwiey sjqejeban g 1ny) pue ‘Buillle) s|qeuleisns g Aljiqeure)sns
‘191p 2 pooy Aujjeay 1noge yoes)] 0] A9yl asam Aay) pajeaipul oym ‘siayoes) 1sbuolue sBuipul ypm aull ul i SiY | “uolunu

8 pooy Jnoqe Bulules) ul pajsalaiul Ajjeayioads alam 9 saaInosal sy} 0} ainsodxa Jae mau Buiylawos jules| sjuapnis ‘Ajanilisod b

"$90IN0sal 3y 0] ainsodxa Jaye sa|jqejabion alow A1) 0] pue WOUSLWOUSYd WO} 810 0} US)SI| 10 Udlem O} pSjuem Sjuspnis b

‘sa|f}s Buruies| 4jay)
0} ubje jey} sjoo} Buipiroad Aq Bujuies| syuspnys pajowoid Ajaanisod aaey pue buibebue Ajybjy ase sa8ainose. wouswouayd ay |

‘Buiuueld wnnalung wis)
JaBuo| ui jsisse 0} pue ‘senfes)od ypm Ajueulwopald (S1aUlo 0} )l PUSLILLOIal pue 821n0sal ay) aleys o} Ajay Alubiy alem siayoea|

"anjeA Jayuny psppe sueid
Wn[naLna paubie [euolyppe auy) punol pue ‘einjn) ay) Ul S821N0Sal WOOISSE|d SB JSBIUON pue 8posigap aul 8sh pinom slaydes| b

‘aainosad bupyoea) Aiessasau e yjm siayaea) buipiro.d pue jaxyiew ay) ur deb e bujy Ajaanseye
s wouawouald “Ayjenb uy Bupjoe| 10 pajjwil| 848 S834N0Sa.1 UOJILIINU P POOJ JUBLIND [88] SI8YIED] D48 M JUBLULIOIIAUS U U]

‘UIOUSUIOUsy I0] 81028 §JN 2anised e ur Bunnsal ‘eaInosal syl pUsUMIo2al o) pooyijeyi Buons
& Bunealpur sisyoea)] Yiim ‘SYI[e s]Uspn)s pue sIsyoes] Aq PayI] [[oM Sem UWIOUSUIOUST] ‘T9AS] [[RISAC UR 1Y

's1ybisut £o)] [[e12AQ

Sl

+&

36



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

colmar brunton

37



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

»+ colmar brunton.

Target Groups.

38



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

uojuUNIq IBW[OD

6l

sieaf  sieak  siead  siead  sieaf Jeak
0¢< 0¢-9L GL-0L 6-9 G-¢ sieafz  1sid
I -
- %01 %01 . %l %zl
0,
%02 oLk “190.1E9

%Ge Buiyoeay jo y1busg

slewa{m slBp %, [ o
%Lt [ c c-A
%L N . eoA
%, I o -eeA
%2 [ <=
%el N v eor
%S N < =/
%. I e
rspuss ybne} jaAs] Jea)

gleap\ Glea\ ¢t leap ¢lesap ples\  gleaj
[ ] |
9 S g
9z [44

:(=u) aposiqga

€¢

:(=u) 3seowion

%, - 9lea\
%0€ I G lea A
%1€ I 2 LEDN
%cE I € lea )

%2

ETIIETD) HEYETRIEY

lsyiom pow fog

sjuspnilg

“saliewrwing dnoir) 3ebie],

39



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

»+ colmar brunton.

Attitudes & Behaviour.

40



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

uojuUNIq IBW[OD

09=N Jeyoes] 'ig=N JUspmS [Bj0L (aseg
4asn Apuadina noA op seainoseal Buiyse sy Bunioloy eyl Jo yaiyps (Jeyoes ) 5 Lz
JBuiyawos Jnoge uleal o) sAem ajunoae) INoA ale Jeups [JUapnis) Lo

fAuauna
wouswousayd buisn

ale sIaydes] JO %L1
s09pia pue s, gAd

'spiy 0@y Buish
J|BY J3A0 pue ‘Jooyey
Buisn os|e spliy} om} w:ﬂo. uossog %<C8
Ylim ‘agnino A ash Aay)

1ey) Aes sa21hosal

|e}Bip do auljuo ash
oym sisyaea] Jo %G6

$921n0saJ aUluO

buipeay

soapiIA Buiyazem

J91ndwod ayy up %¥9

‘pasn sodA sainosay Jayoea paligjaid g dojf

's9A)s BuluieaT yuspn)s paliajaid ¢ doj

‘'soaplA Buiyolem Aq Jo Jaindwoo ay) uo Buiwies| aie yoiym ‘sajf)s

Buiules| uspnis pauaaid Aluowwod yum subije siy| "seainosal
Buiyoes) paliajeld 1sow sy} ale sosplA 1o SQAQJ pue sueld uossa)
‘s90In0sal 8ul|uo Jey) peiealpul paAaAlns siayoes) Jo Allolew ay |

INOIARYSY JUSLIND

41



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

_HOHGS..HQ. MNE._HOU

AIus1IND Op A81 Ury) - .HSHD% @Luﬂ ﬁ\:

STOTIJ sevinosar [elhbip asn 0] pusiul sIayoes) @\/ﬂw H\.: .H,Do_m

144

4+

42



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

uojun.ag Jeurjoo

09=N Jayoea | |ejo ] aseq

Jsaidoy Bumo||oy syl Jnoqe syuapnis anoA Buiyseay ul nok aie Juapyuod MmoH (Jayseal) g oLD

¢sa1doy Bumao o4 ) 1noqe siuapnis Jnok Buiyaesl Ul si a1ayl yuiyl nok op anjea yanuwl amoH ‘(laysea]) B'gLD

%z

(0L-1) @a4by Ajbuosis

20UBpuUOD m BNjeAm

poo} Jo A1o)sIH

fjsiwayd poo4

spooj Jadng

Spo0J aAlEN

pooy Jo ublo

plIOM 8U] puUnoJe Wolj Spoo-

Buiuuel a|qejebon pue Jini4

uonesedaid poo4

aye|d o) ayeb wiey

Migeureisng

1elp pue spooy Auyesy Bunes

‘soldo) ||e ssoJoe USas alom spual) Jejiwis

‘a1doy ayy Buiyses)

Juspluo y8} Aoy Jeyy pajesipul jey Ajuo
‘JoAOMOH “Ssjuapnis Jiay} o} Ajigeulelsns
pooy Buiyoeal ul anjea Bulalealad
slayoea} ||e Jsow|e yum ‘saidoy panjea
Jsow ayy Buowe pajes sem Ayjigeuleisng

‘3aq p|nod

Aays se saidoy asay) Buiyosea) Juapluod
Sk Jou ale JaAIMOY ‘uol}eanpa

pooj ul saido} Jnoqe sjusapnys Buiyoes)
ul anjeA aAlRdJad siayodea] ‘||esdAQ

sotdoJ, Buryoes],

SI9OEa],

43



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

_HOHGS..HQ. MNE._HOU

ATenD U1 Bumyoe]

10 DOJTUIT] 1OYHS SIE UOHHINU PUE POO} U0 S32IN0SSI

ﬁmQOﬂwUSﬂ@ ﬁmﬁﬁ ®>®:®0— \mﬁgwhﬂﬂo mpmﬂomwp wO %ﬁ@g H®>O

e

4+

44



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

coyggha. onE.HOU £UolEanpa Uojuinu pue pooj jnoge ualpiyo Builoea) o} sialleq auy jo wEowow_um_/_pmm”“mﬂkmﬂwowkbmwwm 5¢
HBYD 8AOQE 8L Ul UmOYS JoU 8JB 9;,(0Z UBY] SS8| palods Jey) siallieg
uoljeonpa uonlUnu
sleliegm o1 JaLueq 1sabBig sy}
Se 3l Jo Yor| pauleu Jauyo,
palamsue ey sjuapuodsal
Il 40 Jiey ysowpy
1BYI0
“ (Le=N 8zis 958G MO} NOILNYD \
wooisse|d Aw ur oidoy | ‘0L-9 Usamjaq 22uaplLoo J1ay] paioss %/g) |
e o | uomunN 3 poo ;noge Buiuoea) Ul jUspILOD “
\ )8} Ajesauab siayoes;) ‘suauleq sjqissod sjdssg ;
*oldo} ay)
$22IN0S2a) payjwi| ale aJsy ]
noge yoeay o3 Ayjiqixals Jo Ayunpoddo
2y} aAeyY jou op Aayj Jeyl s sjooyos
ul uonNu pue pooy Bulyoesy o}
WNN2LIND 34} Ul JION Jauleq 1sab61q 18y} pajealpul slayses|
Aujenb ui
Bujoe| ale Jsixa op Jey} S2In0say
b 21doy ay} Inoge yoes) 0}
’ Agixe|i/Anunpaddo suy aaey 1uog SI2oLIIr m .@HH._”H\._”U@@_H.
° SIa1[OBa], K

45



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

.ﬁHO“ﬂthﬁ. hmgﬂou Juoneanpa uoluinu pue poo) Buipiebal suaLualels Burolo) syl jo Uyors yym saibesip Jo saibe noA op Emuno%pumd_,_\.w%mNkm,_mwowkbmw_mm 92
£-0
% /9- aaibesig
Abuons
%¢EE- 2
. %G} e e nee
0 %8- %L
WwooJsse|d
Aw ur siyy siyy woolsse|d Aw
0} Buneas saidoy siyy inoge aiow s|qe|ieAe INOge S22IN0Sal Ul SIY} 0} pajelal  siyllnoge sy} Jnoge
epodwi Janod ules| 0} payse sa2inosal |jooyas Aw Ui Buiyoesy soidoj alojdxe  wauy} yoes} spiy Buiyoesy

| paysanbal  aaey woolssed  Buiyoesy jo  pajowold si siyp meu Joj Bujoo] o) Ayunpoddo | usym pabebus  ul psjsals)ul
aney sjusled  Aw ul uaipjiyo Ausid ale alay] jnoge Buiyoes| Apueisuod we | 8yl eAey | Sl wooissed Ay Ajjeuosiad we |

"a|qe|ieae Ajjualind
sa@21nosal ybnous aiam a1yl }a} pliyl e ueyl sse ‘saidol
8s8ay} Jnoge Buiyoea)] ul Way) 1SISSe 0} $80Inosal mau
Jo} Bursjoo| aq Ajjuelsuod o} Buiwies Auew yum ‘uonnu
pue pooj Jnoge spiy Buiyoes) ul pajsalsiul j|euosiad
ale Aay] 1ey) paaibe ABuonis (9%08) siayoes] ||e 1Sow |y

%08 04/
aalby
ABuons

S]USWId}e1g
Juswsalby

SI9OEa],

46



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

_HOHG.B..HQ. MNE._”OU 134

"WOOISSE[D 8] Ul WOUSWOUsdq pasn
\ﬁmsogmpg SARY A3(]] 1R[] P2IBIIPUI PRASAINS STUSPNIS JO 94 ()17

WOUSWOUSYJ JO a1eme A[snotasid

3I9M @m%@\::m SJaMm OUM sIayoes] Jo &mm pue siuspnis Jo X©¢

4+

47



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

»+ colmar brunton.

Resource Performance.

48



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 1. ST19041 Behaviour change report (MT18015)

(PE=U1sEOpPO4 'GZ=U 8p0SIgaps) 09=N Jaloea ] [ejo] '(@Z=UJSEOLION 'G=U 8posigapn)) La=N JUapnis B0 (aseq

B A0y B dd
.ﬂHO“ﬂH.ﬂﬂoﬁm hmaﬁoo ‘ayl|e sjusied pue sjuspms 'siayaes] Jo) aBpapaouy UolLINU puE poo) ey mmMMM_BoMmmm—u,_:mommmmwgMommmm“tMmcmmﬂ%:cMM_mn‘%L_m“,;Hu.cw_f__wwmm WWO; 6z
£ISBOLION/EPOSIGa 3U} 83| NOA PIp LONW MoH ' (JUapMg) | 1D
$8ZIS aseg Mo :uolne)
6L 1’2 JSeO2WON ‘salf1s
Buiwes| pausjaid pajels Jisyl S}oa|jal Yaaum
‘ 1seowopN ayy uey) bueadde siow Ajybis
0’8 g8 9posIqap SEM SPOSIgapA 2U1 1BY] palealpul sjuapnis
““““““““““““““““““““““““““““““““““““““““““““““ ‘slayoea}
pue sjuapnys yioq Aq payl| [|[om aI1am
(je301) Se0INOSOY $821N0S8l Wouawousyd sy} ‘ajoym e sy
6L '8 wouswousyd
mhmﬂomm_ﬁ mu_.ﬂm.mvﬂu_.m
(o} 40 3n0)
Bunin
lIe18AQ
butyi7 [e1eaQ
4+

49



ST19041 Phenomenom — The Good Mood Food Module
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Appendix 1. ST19041 Behaviour change report (MT18015)
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colmar brunton

Phenomenom in the future.
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Disclaimer

This document has been produced with information supplied to Clear Horizon by Edible Adventures and
its project partners, including research reports, interviews with key project partners, and operational
documents. While we make every effort to ensure the accuracy of the information contained in this
report, any judgements as to suitability of the information for the client’s purposes are the client’s

responsibility. Clear Horizon extends no warranties and assumes no responsibility as to the suitability of
this information or for the consequences of its use.
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Executive Summary

This report presents the final evaluation of the project “Educational opportunities around perceptions of,
and aversions to, vegetables through digital media” project (hereafter referred to as ‘Phenomenom’). The
project aims to understand the perceptions of school-aged children to vegetables and develop digital
food education resources to increase the consumption of and attitudes toward vegetables amongst
children.

The monitoring and evaluation (M&E) component of project was designed to answer four key evaluation
questions (KEQs) addressing process effectiveness, project effectiveness and the legacy of the project.
The methodology used to capture evidence against these four questions to determine the findings
presented in this report included a review of project documents and semi-structured interviews with key
project partners.

Key findings

Phenomenom demonstrates a successful research-led approach to the development of digital food
education resources, enabling the project to improve its alignment with the needs and interests of its
target audience —students and educators. The evidence points to an innovative and iterative process that
has demonstrated a changed perception of and attitudes to vegetables for children who are exposed to
Phenomenom resources. The legacy of the project is promising, as evidenced by educators’ willingness
to share Phenomenom resources with colleagues and to employ these resources in their classrooms.

Process effectiveness: The research-led development of the project enabled the project partners to
make changes to the project’s design and delivery strategies that would improve its reach to students
and educators. Phenomenom resources were closely aligned with the National Curriculum to appeal to
teachers whilst the length of episodes and type of presenters were refined to better appeal to children.
This iterative process created challenges for the project team when attempting to meet contractual
requirements set out in the Contract. These challenges made the delivery stage more complex and
incurring additional costs so that the project partners could comply with the contract. The effectiveness of
the project delivery process was also affected by an inability to access funding for paid distribution of
resources as well limited funding resulting in the development of podcasts (named Nomcasts).

Learnings regarding process effectiveness: Evidence suggests that the effectiveness of the project
would benefit from increased investment in targeted and on the ground distribution. The project team
also identified learnings for cost-effective production of outputs and for program design, such as an
identification of the target audience within teacher types (Casual Relief Teachers and new graduate
teachers) that could be leveraged for improved uptake of Phenomenom resources, as well as
opportunities for the extension of the project to reach homes in addition to schools. Finally, there were
some learnings attributed to project management such as clarifying expectations as when working with
an external funder and putting subcontractors out to tender.

This project is innovative and ahead of its time. Based on initial experiences of the project team, this is
likely to work favourably for the future uptake of project resources and achievement of project outcomes.

Project effectiveness: Evidence suggests that an exposure to Phenomenom resources has resulted in
a changed perception of, and attitudes to, vegetables for children. Students who have been exposed to
Phenomenom are expressing an interest in learning more about vegetables and trying new vegetables
although they are although not yet at the point of sharing these resources with their peers. There is also
evidence that an exposure to Phenomenom has resulted in changed perceptions towards vegetables

Design. Evaluate. Evolve. 1 Clear H rizon
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amongst influencers with a reported increase in the purchase of vegetables and trial of new recipes by
some parents. Finally, there is anecdotal evidence of emergent outcomes for the wider food education
industry following the development of Phenomenom resources.

Legacy: Evidence suggests that teachers will continue to draw on Phenomenom resources. The
sustainability of the outcomes will also be supported by teachers’ expressed willingness to share these
resources with other colleagues. However, there is some concern that the sustainability of Phenomenom
may be compromised without future funding to ensure that resources remain accessible.

Design. Evaluate. Evolve. 2 Clear H rizon
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Introduction

This report presents the final evaluation of the project “Educational opportunities around perceptions of,
and aversions to, vegetables through digital media” project (hereafter referred to as ‘Phenomenom’). The
objective of the project was to understand the perceptions of school-aged children to vegetables and
develop digital food education resources to increase the consumption of and attitudes toward vegetables
amongst children. The delivery of the project has three parts:

» Part1 — Market Research
e Part 2 — Development
e  Part 3 — Implementation

The project was funded by Horticulture Innovation Australia (‘Hort Innovation’).

Methodology

The M&E approach taken for the monitoring and evaluation activities was highly collaborative and
learning focused, while ensuring that the effectiveness and sustainability of the project could be reported
in a transparent, evidence-based way. It reflected the exploratory and developmental approach taken
across the three phases of the project and drew on the planned research into the effectiveness of the
webisodes and changes in target audience behaviours undertaken in Phase 3 by Colmar Brunton.

M&E activities began with a planning workshop with key project partners, which was held in May 2017.
At this workshop an expected logic for the project was mapped (see Attachment 1. Program Logic) to
identify the outcomes sought and information to be collected. Following the workshop, a Monitoring,
Evaluation, Reporting and Improvement (MERI) Plan was developed.

Focus of the M&E

The M&E component of project was designed to answer four key evaluation questions (KEQs) to
address process effectiveness, project effectiveness and the legacy of the project. The KEQs are as
follows:

Process Effectiveness

1. How appropriate is the project delivery model for achieving its intended outcomes?

2. What key lessons can be identified from the project delivery that could improve its
effectiveness?

Project Effectiveness

3. How effective is the project in delivering its intended outcomes?

Design. Evaluate. Evolve. 3 Clear H ri zon
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Legacy

4. How sustainable are the outcomes of the project likely to be?

This report presents the findings against each of these questions.

It was agreed at the beginning of the project that the M&E component would use the data collected by
Colmar Brunton to assess the effectiveness of achieving the outcomes (KEQ3). While this question is
considered and findings are made about the achievement of outcomes, the Final Evaluation Report
primarily focuses on the effectiveness of the processes adopted in the project delivery and any lessons
learned (KEQ1 and KEQ2). It couples this process evaluation with a reflection on the outcomes data
sourced by Colmar Brunton, mapping these outcomes against the theory-based approach to
understanding project effectiveness (see Attachment 1. Program Logic), following which it considers the
sustainability of these outcomes for ensuring legacy (KEQ4).

Data sources

Data sources included key project partners, the project website and project documents including
research reports produced by Colmar Brunton and operational documents such as the responses to the
three Request for Proposals (RFP) that make up the project. These are listed in Table 1 below.

Table 1. Data sources for the final evaluation

Data source Number Purpose - to provide evidence of:
consulted
Project partners 5 » Process effectiveness
« Project effectiveness
+ Legacy
Project website 1 « Project outputs
Documents 9 » Process effectiveness
e Research reports « Project effectiveness
e Operational documents e Legacy

e Responses to RFPs

Data collection

1. Desk top review:

a. All documents provided were reviewed for evidence against the KEQs including the research
reports produced by Colmar Brunton.

2. Targeted semi-structured interviews:

a. InJune 2019 five project partners were interviewed to discuss their experiences of the project
delivery and their observations about the achievements and legacy of the project outcomes.

Design. Evaluate. Evolve. 4 Clea r H rizon
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Data analysis and synthesis

Data from each source was analysed separately for evidence against the KEQs. Data from all sources
was then synthesised for each question and recorded in the evidence tables. Findings were then drawn
from the synthesised evidence tables.

Limitations of methodology

The main source of evidence about the effectiveness of achieving project outcomes has been drawn
from primary research undertaken by Colmar Brunton with project beneficiaries (educators, parents or
children). As a result, the evaluation is reliant on mainly qualitative evidence from a small number of
project partners and limited quantitative analysis from existing reporting to assess the achievement of
outcomes.

However, as the project outputs, the webisodes and “Nomcasts”?, have only recently become available
to beneficiaries, it is unlikely that more substantial evidence would be available at this early stage in its
implementation.

! Webisodes and Nomcasts are the digital resources produced by Phenomenom. Webisodes refer to a series
of episodes made available for online viewing whilst a Nomcast is the title given by Phenomenom to podcasts
(episodic audio files available for consumption).

Design. Evaluate. Evolve. 5 Clear H ri Zon
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Findings

The section is structured to answer the KEQs with the presentation of findings discussing the
effectiveness of project delivery processes (KEQ 1), lessons learned regarding process effectiveness
(KEQ 2), achievement of project outcomes (KEQ 3), and a consideration of the sustainability of these
outcomes for ensuring legacy (KEQ 4).

Where evidence has been provided from interviews with project partners, sources are referenced as
1_00.

Key Finding

Phenomenom demonstrates a successful research-led approach to the development of digital
food education resources, enabling the project to improve its alignment with the needs and
interests of its target audience — students and educators. The evidence points to an innovative
and iterative process that has demonstrated a changed perception of and attitudes to vegetables
for children who are exposed to Phenomenom resources. The legacy of the project is promising,
as evidenced by educators’ willingness to share Phenomenom resources with colleagues and to
employ these resources in their classrooms.

Process effectiveness

The effectiveness of project delivery process

Key Finding

The research-led development of the project enabled the project partners to make changes to the
project’s design and delivery strategies that would improve its reach to students and educators.
Phenomenom resources were closely aligned with the National Curriculum to appeal to teachers
whilst the length of episodes and type of presenters were refined to better appeal to children. This
iterative process created challenges for the project team when attempting to meet requirements set
out in the Contract. These challenges made the delivery stage more complex and incurring
additional costs so that the project partners could comply with the contract. The effectiveness of
the project delivery process was also affected by contractual restrictions that meant the project
team could not access funding for paid distribution of resources as well limited funding resulting in
the development of podcasts (named Nomcasts).

Adoption of a research-led co-design process
The project’s design and delivery were research-led

A knowledge audit was conducted by Colmar Brunton to gain in-depth understanding of the target
market and to develop and test the concepts underpinning the project. The findings of the knowledge
audit were then used in the development of the project’s outputs (Colmar Brunton: 2017a).

Design. Evaluate. Evolve. 6 Clear H rizon
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Colmar Brunton then produced a qualitative exploration using four 90-minute focus groups,12 45-minute
in depth interviews and fieldwork conducted in Melbourne (Colmar Brunton: 2017b). According to the
timeline created by Edible Adventures, the key findings from the qualitative exploration were shared at a
workshop was used to refine the project scope and outputs including the target audience, topic selection
and presenters (Edible Adventures: 2018).

The use of research to support the design of the project was commended by two of the five interviewees:

"[Colmar Brunton’s research] was the guiding document of what was to follow. So that worked
really well because it kept us from straying too far” (I_02).

“When you are working with someone new who are happy to back themselves up with research
and are trying to go about it in a way that’s effective, you are definitely impressed” (I_03).

The research was used to frame Phenomenom differently from other food education resources

Three of the interviewees discussed the deliberate decision to frame Phenomenom differently from
existing food resources, in line with market research findings:

“So over time you expect that proportion of society we called Rebellion will get bigger in the next
ten to fifteen years. What we produced is really quite safe in the sense that it will work and
people will come on board naturally” (I_04).

“Phenomenom came from a different perspective of curiosity and rebellion and not a ‘should do,
must do’... We knew that if we looked like any other health program, we would not work to
achieve our goal of kids eating more vegetables and a variety of vegetables” (I_03).

“[The Phenomenom] approach is not about telling kids what to eat and what not to eat. This is

more about sparking their curiosity ... A lot of [existing food resources] up until now has been very

focused on health and nutrition and it has been shown to be quite confusing for kids and create a
lot of anxiety not just in kids themselves but in parents and teachers.” (I_02).

Project partners valued the collaborative approach to content design

According to four of the five project partners, a major success of the project delivery was the co-design
process adopted in creating the content resources:

“I think that what we did very well was that we got together as a team and looked at how the
resources and the webisodes and the overarching themes and research all informed each other”

(1_01).

“I think it’s just been really collaborative the whole way through... | think it was such a multistage

approach to the research, the fact that it was all able to come together and was collaborative. It
made it quite effective” (I_05).
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Research was used to iterate project outputs
The target audience of the project was revised following the research

The target group was revised from children ranging from 6-14 years old to children ranging from 8-12
years old. This change was made following research conducted by Colmar Brunton because of the
significant difference in viewing preferences between 6 and 14-year-old children (Edible Adventures:
2018). In the interviews and in the subsequent Behaviour Change Report produced by Colmar Brunton,
educators were identified as the target influencer to reach children (Colmar Brunton: 2018).

The format of the presenter was revised following research

The qualitative report produced by Colmar Brunton indicated that the presenter format of the project was
altered from the Project Lead as the sole presenter of the series to a combination of the Project Lead
and child presenters. This decision was made based on research demonstrating that children would
identify well with presenters of their own age (Colmar Brunton: 2017b).

This revision was also discussed by one project partner in their interview:

“[The Project Lead] at the time was going to be the host of the show but she rarely features in it
because they wanted children speaking to children. So you see five lead actors and actress in it
that are children” (I_04).

The number of webisodes was revised following research

In Part 1 of the contract, the outputs of the project included a 10-part web-series hosted on a dedicated
website and/or free-to-air and catch-up platform such as ABC or SBS (Hort Innovation: 2017a).
However, the outputs were later changed to a 25-episode structure (Edible Adventures: 2018).

The decision to change the number of webisodes was discussed by two project partners who attributed
this revision to research conducted by Colmar Brunton:

“When we pitched the program, we pitched 10 episodes and we ended up delivering 25. That
was because of the research” (I_01).

“At the start the concept was 10 webisodes at about 20 minutes each on TV. From what we
gathered from the research, children don’t have much of an attention span so all the videos
they’ve made are really short and sharp, quick and easy” (I_04).

The nature of the summary episode was revised as a result of production costs and distribution

According to Part 1 of the contract, a summary episode was to be designed for screening on free-to-air
television and/or a major media streaming service such as Qantas Inflight Entertainment (Hort
Innovation: 2017a). In Part 2 of the contract, this summary episode was revised to a long-form
documentary episode designed to be screened on free-to-air television (Hort Innovation: 2017b).

However, a decision was made to shelve the long form documentary and return to the originally intended
summary episode as a result of the cost of producing a documentary, concerns regarding its distribution
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and reach, as well as reservations regarding the quality of producing a documentary (Edible Adventures:
2018).

The content of resources was alighed with the National Curriculum

The timeline created by Edible Adventures noted that the alignment of the project with the National
Curriculum was initially intended to be informal but was made more rigorous. As a result, the content of
the outputs shifted to focus on key subjects taught in primary schools (Edible Adventures: 2018).

The rigorous process of aligning the project with the curriculum was discussed by one of the project
partners:

“[Project partner] went through the 40,000 lines of the National Curriculum and identified
opportunities for teaching about food and from that we came together and thought about ways
we could creatively convey that through the webisodes and the resources” (I_01).

The research backed iterations were valued by project partners and beneficiaries
The alignment to the National Curriculum was appreciated by teachers

According to the Final Report produced by Colmar Brunton, teachers and found the additional aligned
curriculum plans added further value (Colmar Brunton: 2019).

Workshops aimed at engaging teachers were successful

Two of the five project partners interviewed discussed the success of workshops to introduce teachers to
Phenomenom:

“I did a workshop last week along with our curriculum specialist in Geelong. And | think from that
we had 60 hits. Pretty much every teacher in that room looked up our website afterwards. That’s
the sort of think through that we need” (I_01).

“We were presenting Phenomenom videos and lessons plans related to bush foods. The vibe in
the room was so positive. They basically went OMG” (I_03).

Students found the project’s outputs interesting

In the final report produced by Colmar Brunton, 79% of the students surveyed (n=47) found the
resources interesting (Colmar Brunton: 2019). The top 8 ranked associations that students made with
the resources were all positive associations, including cool, fun to watch and different (see Figure 1).
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Figure 1. Student word associations with Phenomenom outputs (Colmar Brunton: 2019)

The negotiation of market research and the National Curriculum was commended by a project partner

One interviewee discussed their satisfaction with the project’s alignment to the National Curriculum while
striking a balance with consumer market research:

“I was happy with how although they focused on consumer behaviour, they linked to the
education mandate in equal measure” (I_03).

The interviewee attributed the project’s successful negotiation of consumer behaviour and educational
value to the Project Lead’s background:

“I think this is because [the Project Lead] is very experienced with consumer experience and the
fact that she had been a teacher and she and | spoke the same language meant we were able to
straddle both worlds” (I_03).
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The iterative research-led approach created some challenges to process effectiveness
Some of these process changes resulted in additional costs for the project

A decision was made to include heavier animation elements. This decision added significant costs to
production and extended the delivery timeframe of the project (Edible Adventures).

Additional production costs were incurred due late stage iteration of the outputs

One project partner discussed the challenge of iterating outputs with Hort Innovation following final
production and its implications on cost and timelines.

“But in production, if you are delivering something final it's expensive to do because you’'d have
to go back and make changes to things you have already theoretically exported or delivered as a
final product. It ended up dragging out our timelines and costs” (I_02).

The iterative research-led approach was impacted by the conventional Contract process

According to the timeline created by Edible Adventures, the contract requirement to meet pre-determine
timeframes and costings was not compatible with the changing nature of the project (Edible Adventures:
2018).

Contract requirements impacted the selection of subcontractors

The timeline suggests that the contractual requirement to pre-organise subcontractors resulted in the
last-minute selection of a creative agency that did not meet Edible Adventure’s expectations (Edible
Adventures: 2018).

This issue pertaining to subcontractor selection as raised by three of the five project partners:

“There were problems in design with a subcontractor that several of us didn’t feel was doing a
very good job” (I_03).

“On the way that Hort funds it, we had to have our subcontractors up front, so we had to bring
together a team really quickly. So, the people that worked very well we kept but the people that
didn’t work very well [we let go]. But we weren'’t able to do this until [the additional funding] of the
project” (1_01).

There was difficulty meeting legal requirements of the Contract within the production industry

Edible Adventures noted that Hort Innovation’s legal requirements that all subcontractors have Public
Liability insurance valued at $20 million and Professional Indemnity insurance valued at $1 million are
uncommon in the production industry (Edible Adventures: 2018).
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However, the project team found the 3-part contract beneficial to accommodate some changes to the
project’s delivery

Edible Adventures contract with Hort Innovation was divided into three parts with Part 1 being the initial
market research component, Part 2, development of content matter and the distribution strategy and Part
3 was the implementation (Hort Innovation: 2017a; Hort Innovation: 2017b; Hort Innovation: 2017c).

The timeline provided by Edible Adventures indicates that the decision to split the project into three parts
(due to $800,000 price thresholds) allowed the project team to make changes to the project in response
to the information obtained through research (Edible Adventures: 2018).

Some iterations to the process were made as a result of limited funding
The decision to produce Nomcasts was influenced by funding constraints

Following further funding, the outputs were extended to include podcasts, titled “Nomcasts” with 26
webisodes and 2 Nomcasts currently available for public consumption (Hort Innovation: n.d.).

Two project partners discussed funding constraints influencing the decision to produce Nomcasts:

“The lack of budget and the lack of timing involved... they resorted to podcasts instead of
webisodes and podcasts are audio only and are not as engaging” (I_04).

However, findings suggest that the webisodes are more popular than the Nomcasts

Findings in the final report produced by Colmar Brunton suggested that both teachers and students
preferred the Webisode to the Nomcast. Teachers rated Webisode 8/10 and Nomcast 7.9/10 while
students rate the Webisode 8.5/10 and the Nomcast 7.1/10. Teachers believed the Nomcast requires
more visual stimulation to engage students. However, if used in conjunction with additional resources in
the classroom, the issue may be overcome (Colmar Brunton: 2019).

There was mixed success in distribution, attributed to a lack of funding
Success of forming distribution partnerships
One interviewee discussed the distribution partners secured by the project team:

“We also made contact with Youtube Kids and they featured some of the webisodes for us which
really helped spruce about viewing numbers. We made partnership with Clickview. We got an
episode on Qantas.” (_02).
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Inability to secure a partnership with ABC

Two interviewees discussed the extensive work done to align Phenomenom with ABC requirements and
the failure to secure this partnership.

“With distribution, we were angling for a partnership with ABC. ABC would have fit perfectly with
what we were doing with schools” (I_02).

“[Redacted] made some connections with ABC Education and they were interested but when it
came to the Acquisitions Department, they didn’t communicate the material to the Education
Department and decided to reject it.” (I_02).

There was a challenge to distribution without paid marketing

The timeline provided by Edible Adventures indicates that the inability to use the funding for paid
marketing has complicated and challenged Edible Adventure’s efforts to get materials out to market
(Edible Adventures: 2018).

The challenge of distribution as a result of marketing restrictions was discussed by one project partner:

“We’ve relied heavily on digital means without any paid assistance [advertisements]. And in the
digital world, if you’re not paying for what you’re doing, they tend to bury it quite well” (I_02).

The project partner also discussed the issue of reaching target audiences without paid marketing:

“The delivery was affected by learning that we couldn’t do any marketing. [Project partner] did
well to get coverage by leaning on her contacts. So, we got really good nationwide coverage in
paper and online and TV (ABC News Breakfast) but not very specific to teachers” (|_02).

Learnings regarding process effectiveness

Key Finding

Evidence suggests that the project would be more effective with increased investment in targeted
and on the ground distribution. The project team also identified learnings for cost-effective
production of outputs and for program design, such as an identification of the target audience
within teacher types (Casual Relief Teachers and new graduate teachers) that could be leveraged
for improved uptake of Phenomenom resources, as well as opportunities for the extension of the
project to reach homes in addition to schools. Finally, there were some learnings attributed to
project management such as clarifying expectations as when working with an external funder and
putting subcontractors out to tender.

This project is innovative and ahead of its time. Based on initial experiences of the project team,
this is likely to work favourably for the future uptake of project resources and achievement of
project outcomes.

Design. Evaluate. Evolve. 13 Clear H ri Zon

92



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 2. ST19041 Clear Horizon M&E report (MT18015)

Increased investment into distribution strategies
The need for ongoing, targeted and in-person distribution strategies

Two of the five interviewees discussed the need for on the ground strategies to engage teachers and
increase distribution of Phenomenom. Two of the interviewees discussed the opportunity to package
Phenomenom distribution with professional development and peer support for target teachers:

“A series of workshops so we can go around the country and run professional development
opportunities for teachers, specifically pre-service teachers and CRTs who are the most likely to
take up the resources” (I_01).

“Having an ongoing distribution plan rather than a one-off blast and the projects over. Getting on
the ground and into groups of schools more ideally” (I_02).

Possibility of partnerships to increase distribution and reach

One interviewee discussed the potential for engaging industry and corporate partners to support the
distribution of the project to educators:

“Bringing in industry and corporate partners to help support the program.... That allows to attract
marketing and the kind of support it needs. It needs a boost to put it right in front of the teachers”
(1_02).

Potential for targeted funding for distribution
One interviewee discussed the potential for targeted funding to support the distribution of the project:

“If we get more future funding that allows us to move away from the R&D space into the
marketing space, then that would really boost what we have already done but also allow us to
create stuff that’s even better” (I_02).

Finding less expensive ways of creating resources
One interviewee discussed the learning regarding Nomcasts as a lower cost alternative to webisodes:

“Another learning that we made was that we needed to find a less expensive way of creating
resources... The podcasts are a lot more cost-effective for [the funders] and a lot clearer and
simpler for us” (I_01).
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Design learnings to leverage for improved uptake
Developing a better understanding of the target audience

One interviewee indicated that, following the production and distribution of the first round of webisodes,
the project team learned it was specifically CRTs and new graduate teachers who were most interested
in Phenomenom:

“Another lesson would be understanding our audience better. We built this for teachers, but we
are learning that there are particular types of teachers who are really attracted to it. So that will
affect more how we distribute this next phase” (I_02).

The opportunity for hands on, school-based resources for educators

In addition to digital resources, many teachers were interested in more hands on, school-based
resources. 73% of the educators surveyed (n= 44) expressed an interested in cooking activities while
68% (n=41) expressed an interest in school incursions and 63% (n=38) in hands on experiments
(Colmar Brunton: 2019).

Designing Phenomenom to extend from schools and into homes to increase its effectiveness

One interviewee discussed the potential for extending the reach of Phenomenom from schools to homes
in order to have a greater impact.

“‘What we have already developed can be used straightaway in the classroom and if we can
translate that to homes, that would make the program really impactful” (I_02).

Learnings for project management
Putting contracts out to tender

Noted in the timeline created by Edible Adventures, Edible Adventures stated that “in the future we
would be open to putting these types of projects out to tender” following their dissatisfaction with, and
subsequent dismissal of their original creative agency (Edible Adventures: 2018).

Clarifying expectations for the project delivery process

The timeline indicates that last minute script writing, actor engagement and locations impacted the
process of approving segment outlines and scripts prior to filming. Edible Adventures recognised this as
a learning and consequently created a “Rules” document outlining the process with agreement from Hort
Innovation (Edible Adventures: 2018).

The learning around establishing shared expectations from the project delivery process was also
discussed by one interviewee:
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“We were able to involve Hort a lot more in production, especially, which we insisted on. That
was a lesson. That we needed Hort to be a lot more hands on” (I_02).

Phenomenom is ahead of the game

Two of the five project partners interviewed discussed a key learning being that Phenomenom is a food
education resource that is before its time:

“‘We conducted a survey last year Australia-wide with 2,500 people nationally representative.
72% of those said that the education system in Australia needs a complete overhaul. So, it’s not
so much about the changes important in Phenomenom. It’s about what are the other programs
going to do to adapt to change. We are probably ahead of the game here” (I_04).

“l have a suspicion we are doing something quite unusual and innovative and it would be good to
see what’s been done at the top, to aim for the top!” (I_03).

Project effectiveness

Six end of project outcomes were identified for this project that represent its contribution to the broader
goals to: improve children’s health through increased vegetable consumption; increase household
consumption of vegetables; and increase the community’s positive attitudes to the consumption of
vegetables. These outcomes are:

Increased perception of importance of vegetables with influencers

Influencers purchasing and consumption of vegetables has increased/modified
Parents increase purchases of vegetables

Children have viewed webisodes and resources

Positive change in children’s perception of and attitude to vegetables

Children ask for more vegetables

Positive change in children’s consumption of vegetables

Findings about the effectiveness of achieving these outcomes are presented with reference to the
intermediate outcomes and end of program outcomes as captured in the program logic (see Attachment
1. Program Logic).
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Key Finding

Evidence suggests that an exposure to Phenomenom resources has resulted in a changed
perception of, and attitudes to, vegetables for children. Students who have been exposed to
Phenomenom are expressing an interest in learning more about vegetables and trying new
vegetables although they are although not yet at the point of sharing these resources with their
peers. There is also evidence that an exposure to Phenomenom has resulted in changed
perceptions towards vegetables amongst influencers with a reported increase in the purchase of
vegetables and trial of new recipes by some parents. Finally, there is anecdotal evidence of
emergent outcomes for the wider food education industry following the development of
Phenomenom resources.

Influencers are aware of resources and webisodes

According to the Final Report produced by Colmar Brunton, 35% of participating educators (n= 21) who
were selected to watch a Phenomenom webisode or listen to a Nomcast had prior knowledge of
Phenomenom (Colmar Brunton: 2019).

Influencers access, and children have viewed, webisodes and resources

Findings in the final report suggest that 46% (n=40) of the students surveyed were previously aware of
Phenomenom whilst 40% of students (n=35) indicated that they have previously used Phenomenom in
the classroom (Colmar Brunton: 2019).

Influencers purchasing and consumption of vegetables has increased/modified

According to the Behaviour Change Report, viewing one of two Phenomenom Modules led to most
parents converting certain actions from intended to actual behaviour. This included looking up new
recipes (81% for Module 1 and 116% for Module 2), cooking or preparing a new dish at home (73% for
Module 1 and 87% for Module 2) and talking to children about vegetables in general (68% for Module 1
and 72% for Module 2) (Colmar Brunton: 2018).

Parents increase purchases of vegetables

As a result of exposure to Phenomenom Modules, there was an increase in the purchase of the
vegetables featured in the modules. Parents who watched Phenomenom Module 1 increased their
purchase of Chillies (9%), Brussels Sprouts (5%), Silver beet (5%), Beetroot (4%) and Green Peas (4%).
For Phenomenom Module 2, there was a significant increase in the purchase for Sweet Potato (30%),
along with greater purchasing of Beetroot (8%), Green Peas (5%) and Pumpkins (5%) (Colmar Brunton:
2018).
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Positive change in children’s perception of and attitude to vegetables
Students are learning from Phenomenom resources and are interested in learning more

Findings suggest that 85% of surveyed students (n=74) stated that they learned something new from the
Phenomenom resources and two thirds of students were interested in learning about food and nutrition
(Colmar Brunton: 2019).

After using the Phenomenom resources, students were more likely to make positive associations with
featured vegetables

Students exposed to the Phenomenom resources notably increased their positive associations with the
featured vegetable — mushrooms. According to the report, there was a 44% increase (n= 38) in students
associating the word ‘interesting’ with mushrooms and a 34% increase (n=30) in the association of the
word ‘cool’ (Colmar Brunton: 2019).

Students expressed an interest in trying more vegetables following Phenomenom

According to the Final Report, 69% of surveyed students (n=60) wanted to watch or listen to more from
Phenomenom and 71% (n=62) wanted to try more vegetables after exposure to the resources (Colmar
Brunton: 2019).

Students are likely to talk to their family about the Phenomenom resources

48% of surveyed students (n=42) were likely to talk to their family about the Phenomenom resources
(Colmar Brunton 2019).

However, students were unlikely to talk to their friends about the Phenomenom resources

Students surveyed for the Final Report were unlikely to recommend Phenomenom resources to friends
with a Net Promoter Score of -42%. 65% of the students surveyed (n=57) rated their likelihood to
recommend Phenomenom resources to their friends either 6/10 or below (Colmar Brunton: 2019).

Unexpected outcomes

Project partners discussed a shift in the food education landscape following the development of
Phenomenom resources

Three of the five project partners interviewed identified possible implications for the broader food
education industry following the development of Phenomenom resources:

“Prior to this program being launched, most probably all education programs were focused on
health and nutrition. We are seeing a shift in the language a lot of organisations are using now,
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away from just obesity and junk food. There’s a lot more openness now about looking at different
approaches to engage kids” (I_02).

“[In the past] conversations about food with adults tend to go down two boring channels: cost and
heathy eating. The more people who watch the Phenomenom videos, the better the
conversation. To me, the biggest delight is that the numbers of viewers have done well and
opened up new conversations in schools” (I_03).

“It is interesting how it might have influenced things like [redacted] encouraging teachers to
create more video content. At the moment they are running this whole thing about getting
teachers to create webisode content for classrooms’ (I_01).

Legacy

Key Finding

The evidence suggests that teachers will continue to draw on Phenomenom resources. The
sustainability of the outcomes will also be supported by teachers’ expressed willingness to share
these resources with other colleagues. However, there is some concern that the sustainability of
Phenomenom may be compromised without future funding to ensure that resources remain
accessible.

The project team is confident that Phenomenom will remain relevant to educators

Four of the five project partners interviewed (I_02, 1_03, 1_04 and 1_05) were confident that the
Phenomenom resources will continue to be relevant to educators:

“This is evergreen content so if teachers find it, they are going to use it for years to come” (|_03).

“We are comfortable or confident that what we are doing will last” (I_04).

Educators are likely to use Phenomenom resources in the classroom
Educators stated that they value teaching students about food and nutrition

According to the Final Report produced by Colmar Brunton, 80% of the educators surveyed (n=48)
strongly agreed that they were personally interested in teaching students about food and nutrition with
45% of educators (n=27) stating that they frequently search for new resources to assist in teaching these
topics (Colmar Brunton: 2019).

Educators indicated a likelihood to teach topics encompassed in Phenomenom resources

Most surveyed educators were likely to teach the topics encompassed in Phenomenom resources,
specifically about healthy food & diet (73%, n= 44), sustainability & sustainable farming (75%, n=45), and
fruit & vegetable farming (73%, n=44) (Colmar Brunton: 2019).
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Educators stated that they would use Phenomenom resources in the future
77% of the educators surveyed (n= 46) stated that they would seek out Phenomenom as a classroom

resource in the future while 25% of educators (n=15) stated that they were open to using Phenomenom
as a classroom resource on a weekly basis or more frequently (Colmar Brunton: 2019).

Educators were likely to share Phenomenom resources with colleagues

73% of surveyed educators (n=44) were likely to recommend Phenomenom as a teaching resource to
their colleagues (Colmar Brunton: 2019).

One project partnher expressed concern about the project’s legacy in the absence of funding

One interviewee discussed the need for further funding and stakeholder support to sustain the project
into the future:

“The longer Phenomenom is able to be out there, the more chance it has to reach teachers. And
it relies on funding” (I_03).
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Conclusion

This project has demonstrated successful execution of an evidence-based research informed co-design
process. Having drawn on research to refine and re-orient the scope and contents of its outputs, the
project has undergone frequent iterations to better contribute to its goal of improving children’s health
through increased vegetable consumption. As a result, it has produced communications products and
methods that are innovative and respond to the needs of their ultimate audiences — the children.

By aligning closely with the National Curriculum and concentrating its distribution efforts at targeting
teachers, the project has seen some uptake in classrooms with an attributable impact on positive
perceptions of vegetables amongst children using Phenomenom resources. This iterative and
collaborative approach to research and development has implications for funders with an interest in
supporting the future development of digital educational resources. In particular, the need to
accommodate the non-linear design and development processes that produce such innovations when
contracting these projects.

Recommendations

1. Based on the findings from Colmar Brunton’s research, the continued production and distribution of
Phenomenom resources is likely to be an effective way of stimulating a positive change in
children’s perception of vegetables. Therefore, this project would benefit from funding to improve
and sustain targeted distribution to educators, specifically CRTs and new graduate teachers.

2. This project has highlighted emergent outcomes for teachers and the Australian food education
landscape as a result of research and iteration. As such, the project would benefit from undertaking
a review of its original program logic to include more intermediate outcomes outlining the role of
educators in achieving the end of program outcomes for children. It will also benefit from including
end of program outcomes and goals for the broader food education landscape.
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Attachment 1. Program Logic

In the section below a narrative of the program logic is followed by its diagrammatic representation.

Project description

The following narrative that precedes the program logic diagram has been developed to articulate the
cause and effect relationships underlying the logic model.

The ultimate goals of the Educational Opportunities Project are to improve children’s health through
increased household consumption of vegetables and to increase the community’s positive attitudes to
the consumption of vegetables. More broadly, the project aims to contribute to reducing food waste and
increasing vegetable sales as a result of increased household consumption. The project is designed as
an educational approach focused on reaching the people who may influence the perceptions of children
about vegetables. The project team will create webisodes that can be accessed by these influencers
through digital communications methods and thus contribute to changing children’s attitudes and
behaviours around the consumption of vegetables.

The Educational Opportunities Project begins with the first phase of foundational activities (research)
which include contracting researchers to complete a knowledge audit of the existing food education
programs undertake research to explore the attitudes and values to vegetable consumption to inform the
topics and content matter for the webisodes to be developed. Strategic implementation planning, the
development of a digital media strategy and communications strategy, and monitoring and evaluation
planning are also completed at this stage. The second phase of foundational activities (development)
includes holding concept development workshops, testing the webisode concept with consumers and
contracting the production and digital design company that will create the webisodes.

Influence activities include the establishment of baseline attitudes and behaviours to assess changes
once the webisodes are accessed, the implementation of the digital media distribution and
communications strategies, and the development and optimisation of the ten part webisodes and
complementary resources. The webisodes and resources are then communicated to influencers through
the communications strategy and a summary episode is screened on free to air TV to create broad
awareness of the webisodes and resources.

Through these influence activities there is an increased understanding of the barriers to vegetable
consumption among children and of the perceptions of school age children that might contribute to those
barriers. From this understanding, new and innovative approaches to food education have been
developed and made available to educators, parents and care givers who influence children. These
represent the immediate changes from the project.

With the communications and digital distribution strategies reaching their intended audiences, these
influencers become aware of and access the webisodes and resources. These are the intermediate
outcomes of the project.

The end of project outcomes focus on the influencers, particularly parents, and the children.
Influencers consider the benefits of vegetable consumption, increasing their perception of the importance
of vegetables. They then increase and modify their purchases and consumption of vegetables,
increasing the vegetables available for their children. Children view the webisodes and resources which
bring about positive changes in their perceptions and attitudes to vegetables. Children then ask for more
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vegetables in the home. With increased availability in the home, there is a positive change in children’s
consumption of vegetables.

At a systemic level, the lessons learned from the research undertaken to understand the triggers and
barriers to vegetable consumption and what constitutes effective engagement with Australian consumers
is conveyed and taken up by the vegetable industry. These lessons are incorporated into the vegetable
industry’s practices. The changed practices contribute to increasing vegetable industry sales and
reducing food waste.

Program logic model

Figure 2. Program logic
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Project Phenomenom Il|

Project Number: 83404469

Project Name: Project Phenomenom lll

Main Client Service Contacts: Denise Hamblin, Sarah Thompson, Jackie Erny

Issue Date: DRAFT - 14.8.20

| 1. Background Information — For internal use only

To measure the impact of Phenomenom podcasts, webisodes and resources on both teachers
and students, and parents — and to understand the specific impact of the Good Mood Food

module.

| 2. Schedule/Timing

Task at hand

Fieldwork
Result Collation

Full Report sent to Edible Adventures

Completed by
7t September — 20%" September
21 September — 27" September

12" October

| 3. Sample Size & Quotas

All teachers to evaluate either ONE Webisode OR ONE Nomcast.

be53c609-3f3b-48ce-a7cc-1176a470b602
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| 4. Stimulus

Webisode: Themes: Moving, Sharing & Exploring, Mindfulness & Resting

Featured levies: Macadamia, Fruit salad (pear, orange, custard apples, apple, grapes, lychee, banana,
blueberries, strawberries, raspberries) out of the bowl, veggies bursting out from plantar box: leafy
greens, Beetroots, carrots, mushroom, potato, celery, cabbage, Avocado, Nuts (Almonds, Hazelnuts,
Cashews, Walnuts)

Nomcast Episode: Theme: Moving

Resource: Movement Maths (Maths, Health and Physical Education Years 4-7). This practical maths
lesson activates the mind and the body. Students practise sequences of vegetable movements.

They then work in pairs to sequence them into a ‘code’ or a recipe/food message. Can others
understand? This lesson also includes movement for symmetry and a ‘fraction dash’. Students write
the rules to a game that includes a numeric calculation.

Featured levies: Strawberry, Cherry, Dried Grapes (Raisin, Sultana, Currant), Dried Prunes, Dried Tree
Fruit (dried Apricot), Papaya, Rubus (Blackberry, Raspberry), Figs, Avocado, Onions, Leeks, Asparagus,
Celery, Jerusalem artichokes, Olives.

Survey Introduction

SURVEY LANDING PAGE (INTRODUCTION)

Thank you for agreeing to take part in the survey.

This survey will take approximately 10-15 minutes of your time, and will require you to {Watch
a short video / Listen to a short podcast}. If you choose to participate, no individual responses
will be given to the sponsor of this research; they will be combined with those from other
participants of the research to ensure confidentiality is maintained.

Please click next to continue.
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Introduction

To get started, we would like to know a bit about you...

YEAR LEVEL TAUGHT

Q1. Which year level do you currently teach most often? SR
Please select the option that you teach most.

1. Prep CLOSE

2. Yeart CLOSE

3. Year2

4. Year3

5. Year4

6. Year5

7. Year6

8. Year7

9. Year8

10. Year9 CLOSE

11. Year10 CLOSE

12. Year 11 CLOSE

13. Year12 CLOSE

14. Other (please specify) CLOSE

LENGTH OF TEACHING CAREER

Q2. How long have you been teaching for? SR

1. This is my first year of teaching

2. 2years

be53¢609-3f3b-48ce-a7cc-1176a470b602
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3. 3-5years
4, 6-9years
5. 10-15years
6. 16 — 20 years

7. More than 20 years

GENDER

Q3. Please select your gender.

1. Male
2. Female
3. Other

4. | prefer not to answer

SR

be53¢609-3f3b-48ce-a7cc-1176a470b602
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Usage & Attitudes

CURRENT TEACHING RESOURCES

Q4. How frequently do you use online / digital teaching resources? SR

1. More than once a week

2. About once a week

3. About once a fortnight

4. About once a month

5. About once a term

6. A couple oftimes a year

7. About once a year or less

8. Never

IF 8 SELECTED IN Q4, SKIP TO Q6

ONLINE TEACHING RESOURCES

Q5.  Which of the following online/digital teaching resources do you currently use? MR,
Please select all that apply. RANDOMISE

1. ClickView

2. YouTube

3. ABCKids

4.  Cool Australia

5. Skwirk

6. Kahoot!

7. GoNoodle

8.  Phenomenom

9.  Other (please specify) DNR, OE

be53¢609-3f3b-48ce-a7cc-1176a470b602
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FUTURE ONLINE TEACHING RESOURCES

Q@6. In the future, do you imagine using digital/online resources... SR
Please select all that apply.

1. More than you currently do
2.  The same as you currently do

3.  Less than you currently do

Now thinking specifically about teaching about food, nutrition, and topics related to
food...

CONFIDENCE / VALUE IN TEACHING
Q7. A. How much value do you think there is in teaching your students about
the following topics?

Please rate the statements from ‘Not at all valuable’ to ‘Extremely
valuable’..

GRID - RANDOMISE

B. And how confident are you in teaching your students about the STATEMENTS
following topics?

Please rate the statements from ‘Not at all confident’ to ‘Extremely

confident’.
A. SCALE (0 = Not at all valuable | 10 = Extremely valuable)
Statement
B. SCALE (0 = Not at all confident | 10 = Extremely confident)
1. Eating healthy foods/a healthy diet ADD SCALE

2. Foods from around the world

3.  Food chemistry (e.g. chemical makeup of
foods)

4.  Origins of food

5. History of food

6.  Sustainability (e.g. Sustainable Farming)
7. Paddock/farm gate to plate

8.  Food Preparation

9.  Super Foods

10. Native Foods

11. Fruit & Vegetable Farming

be53¢609-3f3b-48ce-a7cc-1176a470b602
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12. Indigenous Education

AGREEMENT STATEMENTS

Q8. To what extent do you agree or disagree with each of the following

statements regarding food & nutrition education?

GRID - RANDOMISE

STATEMENTS
Please rate the statements from ‘Strongly Disagree’ to ‘Strongly Agree’.
Statement SCALE (0 = strongly disagree | 10 = strongly agree)
1. There are plenty of teaching resources ADD SCALE
available.
2.  Teaching about this is promoted in my
school.
3. | am personally interested in teaching kids
about this.
4. | have the opportunity to explore topics
related to this in my classroom.
5. | would like to see more teaching resources
become available on this topic.
be53c609-3f3b-48ce-a7cc-1176a470b602 c olm ar brunt on
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Phenomenom

We are now going to speak to you about a teaching resource called Phenomenom.

Phenomenom is a series of webisodes and podcasts and associated lesson plans and other
resources that cover topics related to food and nutrition. You will see an example of one of
these today, however it is part of a much larger group of resources.

When you consider Phenomenom throughout the remainder of the questionnaire please
remember there are many more resources in the program that cover other topics to do with
food and nutrition and includes resources for multiple subjects (l.e. maths, science etc.),
targeted for different age groups.

ASK ALL
RESOURCE AWARENESS

Q9. Have you heard of Phenomenom before? If so, have you used this

resource in your classroom? SR
Please select the correct response. RANDOMISE
1. Yes, | have heard of Phenomenom, but | HAVE NOT used it in my
classroom
2. Yes, | have heard of Phenomenom, and | HAVE used it in my
classroom
3. No, I haven't heard of this teaching resource before
4. Unsure DNR

SHOW ALL
ADDITIONAL RESOURCE

Here is an example of an example of a teaching resource which could be
available through the Phenomenom website and that is linked to a relevant
curriculum code.

This particular resource is called the Good Mood Moves wheel, and can be
utilised to give a ‘brain break’ or movement break for students in the classroom.

Please see an example of how this resource can be used and interacted with,
and when you are ready to continue, please click “next” below.

Please note, this just an example of one type of resource available
through the Phenomenom site. There are other numerous resources and
lesson plans for different subjects and year groups also available.

be53¢609-3f3b-48ce-a7cc-1176a470b602
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+ INSERT SNIPPET OF TEACHING RESOURCE (INTERACTIVE SPINNING
WHEEL)

ASK ALL
ADDITIONAL RESOURCE OVERALL LIKING

Q10. How appealing to you is this interactive Phenomenom teaching resource, the Good Mood Moves
Wheel?

Please use the scale provided below where 0 means Extremely Unappealing and 10 means Extremely

Appealing.
Extremely Extremely
Unappealing Appealing
0 1 2 3 4 5 6 7 8 9 10

ASK ALL
LIKELIHOOD TO USE ADDITIONAL RESOURCE

Q11. How likely would you be to use a Phenomenom teaching resource, like you’ve just seen, as a
classroom resource in the future?

Please use the scale provided below where 0 means Extremely Unlikely and 10 means Extremely Likely.

Extremely Extremely
Unlikely Likely
0 1 2 3 4 5 6 7 8 9 10

ADDITIONAL RESOURCE - FREQUENCY OF USE

Q12. How frequently could you see yourself using a resource like this in the

classroom? SR PER ROW
1 2 3 4 5 6 7 8 99
More than About once a About once a About once a About once a A couple of About once a Would only Unsure
once a week week fortnight month term times a year year use once
SHOW ALL

WEBISODE/PODCAST

Now, we would like you to {watch/ listen to} the below {webisode/ podcast}, MUST WATCH/ LISTEN
from the Phenomenom teaching resources. Please note, you will require your TO ENTIRE
volume to be on. WEBISODE/PODCAST

BEFORE PROCEEDING

be53¢609-3f3b-48ce-a7cc-1176a470b602
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When you {watch/ listen to} the below {webisode/ podcast}, please keep in
mind that this is one component of the Phenomenom teaching resource, and
that it acts as a springboard to more in-depth teaching lesson plans and
activities.

Please ensure you listen to the entire audio/ watch the entire video.

When you’re ready, click play. Once it finishes, click next to continue.

+ INSERT WEBISODE/ PODCAST (VIDEO OR AUDIO FILE)

ASK ALL
RESOURCE OVERALL LIKING

Q13. Thinking about these resources aimed to increase the food & nutrition knowledge for teachers,
students and parents alike, how appealing to you is Phenomenom as a teaching resource?

Remember this was an example only. There are many other podcasts and webisodes in the

Phenomenom program covering a range of food and nutrition topics with associated lesson plans
for a number of different subjects.

Please use the scale provided below where 0 means Extremely Unappealing and 10 means Extremely

Appealing.
Extremely Extremely
Unappealing Appealing
0 1 2 3 4 5 6 7 8 9 10

ASK ALL

RESOURCE VERBATIM

Q14. [SHOW IF 0-5 IN Q12] What specifically did you dislike about this {Webisode/ Podcast} that
might make it less effective as a teaching tool?
Please be as specific as possible.

[SHOW IF 6-7 IN Q12] What changes would you make to this {Webisode/ Podcast} to make it a
more effective teaching tool?

Please be as specific as possible.

[SHOW IF 8-10 IN Q12] What specifically did you like about this {Webisode/ Podcast} that
makes it an effective teaching tool?

Please be as specific as possible.

OE - TEXT BOX
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1.

ASK ALL

Use Phenomenom as a classroom resource in
the future...

Use the curriculum aligned lesson plans in the
classroom...

Seek out further Phenomenom resources in
the future...

Recommend Phenomenom as a teaching
resource to your colleagues...

Recommend Phenomenom to parents of your
students...

Recommend in professional learning networks
(PLN)

Share with Professional Learning Networks
(PLNs)

Share Phenomenom amongst your
colleagues, or within your school....

Q16. After seeing/listening to this {Webisode/Podcast}, how likely would you be to....

Please rate the statements on the scale from ‘Extremely Unlikely’ to ‘Extremely Likely’.

RANDOMISE
STATEMENTS

SCALE (0 = Extremely Unlikely | 10 = Extremely likely)

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

IF =<5 IN CODE 1 (Q14), SKIP TO Q16

PHENOMENOM - FREQUENCY OF USE

Q16. How frequently could you see yourself using Phenomenom as a classroom

resource?
Remember this was an example only. There are many other podcasts and SR PER ROW
webisodes in the Phenomenom program covering a range of food and nutrition
topics with associated lesson plans for a number of different subjects.
1 2 3 4 5 6 7 8 99
More than About once a About once a About once a About once a A couple of About once a Would only Unsure
once a week week fortnight month term times a year year use once
ASK ALL
GOOD MOOD FOOD

Q17. After seeing this Phenomenom {Webisode / Podcast}, how much would you AGREE or
DISAGREE that EATING good and nutritious food can positively impact your mood?

Please use the scale provided below where 0 means Completely Disagree and 10 means Completely Agree.

be53c609-3f3b-48ce-a7cc-1176a470b602
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Completely Completely
Disagree Agree
0 1 2 3 4 5 6 7 8 9 10
ASK ALL
RESOURCE DIAGNOSTICS GRID - RANDOMISE STATEMENTS

Q18. And how much do you agree or disagree that the Phenomenom {Webisode/ Podcast}...

Please use a scale from 0 to 10 where 0 is Strongly Disagree and 10 is Strongly Agree.

Strongly Strongly
Statement Disagree Agree
a. s credible & believable 0 1.2 3 4 5 6 7 8 9 10

b. Is different from other teaching resources

available 0 172 3 4 5 6 7 8 9 10
C. Is better than other teaching resources

available 0 1.2 3 4 5 6 7 8 9 10
d. Grabs my attention 0 172 3 4 5 6 7 8 9 10
e. Has a clear message 0 172 3 4 5 6 7 8 9 10
f. Motivates me to discuss these topics with

o 1 2 3 4 5 6 7 8 9 10

my students

d. Is relevant to the curriculum | am teaching 0 1 2 3 4 5 6 7 8 9 10
h. Assists my ability to teach kids about food
fiteraey and nutrition 0 12 3 4 5 6 7 89 10

Would be easy to use as a teaching

resoUTos 0 1 23 456 7 8 9 10

[u—

Is positioned at the right age level of my
class o 1 2 3 4 5 6 7 8 9 10

k. Is—Would be easy for the kids to
understand 0 1.2 3 4 5 6 7 8 9 10

. Was/ Wl Would be enjoyed by my class 0 1.2 3 4 5 6 7 8 9 10

m. Wiill lead to a higher interest in food and

nutrition for students 0 12 3 4 5 6 7 89 10
n. Wiill lead to improved consumption of

nutritious food for students. 0 112374 567 89 10
ASK ALL
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Q19. Whilst the Phenomenom is centred on educating children around food
& nutrition, there are several different resource topics and formats that
make this program cross curricular.

Knowing that the focus on food literacy can be integrated with other RANK
curriculum, which of the following subjects would you prefer to see the RANDOMISE
resources integrated with?

Please rank the following subjects from most to least preferred, with 1

being most preferred.
1. Numeracy
2. Literacy

3. Humanities

4.  Science

5. Visual Arts

6. Physical Education

7. Home Economics

8.  Other (please specify)

Additional Demographics

That's all for now! Thanks for answering the questions.

Finally, we would just like to ask you one last question to help better understand your
responses. The answers you give will remain completely confidential.

SKIP INSTRUCTIONS

MILLENNIUM MONITOR

Q1. Which of the following do you believe best describes Australian SR
values at the moment?

RANDOMISE

1 We are in a time where we are looking for
increased security and safety. A time when we
are concerned about the future for the children
and the community.

2 We are in a time where we are standing up for
what is fair for every individual. We are looking
to do things differently for a simpler life.

be53¢609-3f3b-48ce-a7cc-1176a470b602
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3 We are in a time where we see global
expansion, an increase in wealthy individuals
and we are empowered to tackle big challenges

4. We are in a time to be free and enjoy the fruits of our labours. A
creative, exciting period. We are here for a short time and live to
enjoy the moment.

PRIZE DRAW
ASKALL
Q20. As a thank you for your time, would you like to enter your school into

the prize draw for the chance to win $1000?
OE

Please be assured that your details will remain completely confidential
and will not be linked to your responses in the survey.

1. Name [TEXT BOX]
2. Email Address [TEXT BOX]
3. School Name [TEXT BOX]

99. | do not wish to enter the prize draw (SR)

Survey Close

Thank you for your patience in answering these questions.

As this is market research, it is carried out in compliance with the Australian Privacy Act
and the information you provided will be used only for research purposes.

This research has been conducted by Colmar Brunton.

If you have any queries, you can call the Market and Social Research Society's Survey
Line on 1300 364 830.

Thank you for your opinions.

Please click SUBMIT to send your responses.
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Project Phenomenom Il|

Project Number: 83404469

Project Name: Project Phenomenom lll

Main Client Service Contacts: Denise Hamblin, Sarah Thompson, Jackie Erny

Issue Date: DRAFT - 14.8.20

| 1. Background Information — For internal use only

To measure the impact of Phenomenom podcasts, webisodes and resources on both teachers
and students, and parents — and to understand the specific impact of the Good Mood Food

module.

| 2. Schedule/Timing

Task at hand

Fieldwork
Result Collation

Full Report sent to Edible Adventures

Completed by
7t September — 20%" September
21 September — 27" September

12" October

| 3. Sample Size & Quotas

All teachers to evaluate either ONE Webisode OR ONE Nomcast.
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| 4. Stimulus

Webisode: Themes: Moving, Sharing & Exploring, Mindfulness & Resting

Featured levies: Macadamia, Fruit salad (pear, orange, custard apples, apple, grapes, lychee, banana,
blueberries, strawberries, raspberries) out of the bowl, veggies bursting out from plantar box: leafy
greens, Beetroots, carrots, mushroom, potato, celery, cabbage, Avocado, Nuts (Almonds, Hazelnuts,
Cashews, Walnuts)

Nomcast Episode: Theme: Moving

Resource: Movement Maths (Maths, Health and Physical Education Years 4-7). This practical maths
lesson activates the mind and the body. Students practise sequences of vegetable movements.

They then work in pairs to sequence them into a ‘code’ or a recipe/food message. Can others
understand? This lesson also includes movement for symmetry and a ‘fraction dash’. Students write
the rules to a game that includes a numeric calculation.

Featured levies: Strawberry, Cherry, Dried Grapes (Raisin, Sultana, Currant), Dried Prunes, Dried Tree
Fruit (dried Apricot), Papaya, Rubus (Blackberry, Raspberry), Figs, Avocado, Onions, Leeks, Asparagus,
Celery, Jerusalem artichokes, Olives.

Survey Introduction

SURVEY LANDING PAGE (INTRODUCTION)

Thank you for agreeing to take part in the survey.

This survey will take approximately 10-15 minutes of your time, and will require you to {Watch
a short video / Listen to a short podcast}. If you choose to participate, no individual responses
will be given to the sponsor of this research; they will be combined with those from other
participants of the research to ensure confidentiality is maintained.

Please click next to continue.
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Introduction

To get started, we would like to know a bit about you...

YEAR LEVEL TAUGHT

Q1. Which year level do you currently teach most often? SR
Please select the option that you teach most.

1. Prep CLOSE

2. Yeart CLOSE

3. Year2

4. Year3

5. Year4

6. Year5

7. Year6

8. Year7

9. Year8

10. Year9 CLOSE

11. Year10 CLOSE

12. Year 11 CLOSE

13. Year12 CLOSE

14. Other (please specify) CLOSE

LENGTH OF TEACHING CAREER

Q2. How long have you been teaching for? SR

1. This is my first year of teaching

2. 2years

be53¢609-3f3b-48ce-a7cc-1176a470b602
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3. 3-5years
4, 6-9years
5. 10-15years
6. 16 — 20 years

7. More than 20 years

GENDER

Q3. Please select your gender.

1. Male
2. Female
3. Other

4. | prefer not to answer

SR
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Usage & Attitudes

CURRENT TEACHING RESOURCES

Q4. How frequently do you use online / digital teaching resources? SR

1. More than once a week

2. About once a week

3. About once a fortnight

4. About once a month

5. About once a term

6. A couple oftimes a year

7. About once a year or less

8. Never

IF 8 SELECTED IN Q4, SKIP TO Q6

ONLINE TEACHING RESOURCES

Q5.  Which of the following online/digital teaching resources do you currently use? MR,
Please select all that apply. RANDOMISE

1. ClickView

2. YouTube

3. ABCKids

4.  Cool Australia

5. Skwirk

6. Kahoot!

7. GoNoodle

8.  Phenomenom

9.  Other (please specify) DNR, OE
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FUTURE ONLINE TEACHING RESOURCES

Q@6. In the future, do you imagine using digital/online resources... SR
Please select all that apply.

1. More than you currently do
2.  The same as you currently do

3.  Less than you currently do

Now thinking specifically about teaching about food, nutrition, and topics related to
food...

CONFIDENCE / VALUE IN TEACHING
Q7. A. How much value do you think there is in teaching your students about
the following topics?

Please rate the statements from ‘Not at all valuable’ to ‘Extremely
valuable’..

GRID - RANDOMISE

B. And how confident are you in teaching your students about the STATEMENTS
following topics?

Please rate the statements from ‘Not at all confident’ to ‘Extremely

confident’.
A. SCALE (0 = Not at all valuable | 10 = Extremely valuable)
Statement
B. SCALE (0 = Not at all confident | 10 = Extremely confident)
1. Eating healthy foods/a healthy diet ADD SCALE

2. Foods from around the world

3.  Food chemistry (e.g. chemical makeup of
foods)

4.  Origins of food

5. History of food

6.  Sustainability (e.g. Sustainable Farming)
7. Paddock/farm gate to plate

8.  Food Preparation

9.  Super Foods

10. Native Foods

11. Fruit & Vegetable Farming
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12. Indigenous Education

AGREEMENT STATEMENTS

Q8. To what extent do you agree or disagree with each of the following

statements regarding food & nutrition education?

GRID - RANDOMISE

STATEMENTS
Please rate the statements from ‘Strongly Disagree’ to ‘Strongly Agree’.
Statement SCALE (0 = strongly disagree | 10 = strongly agree)
1. There are plenty of teaching resources ADD SCALE
available.
2.  Teaching about this is promoted in my
school.
3. | am personally interested in teaching kids
about this.
4. | have the opportunity to explore topics
related to this in my classroom.
5. | would like to see more teaching resources
become available on this topic.
be53c609-3f3b-48ce-a7cc-1176a470b602 c olm ar brunt on
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Phenomenom

We are now going to speak to you about a teaching resource called Phenomenom.

Phenomenom is a series of webisodes and podcasts and associated lesson plans and other
resources that cover topics related to food and nutrition. You will see an example of one of
these today, however it is part of a much larger group of resources.

When you consider Phenomenom throughout the remainder of the questionnaire please
remember there are many more resources in the program that cover other topics to do with
food and nutrition and includes resources for multiple subjects (l.e. maths, science etc.),
targeted for different age groups.

ASK ALL
RESOURCE AWARENESS

Q9. Have you heard of Phenomenom before? If so, have you used this

resource in your classroom? SR
Please select the correct response. RANDOMISE
1. Yes, | have heard of Phenomenom, but | HAVE NOT used it in my
classroom
2. Yes, | have heard of Phenomenom, and | HAVE used it in my
classroom
3. No, I haven't heard of this teaching resource before
4. Unsure DNR

SHOW ALL
ADDITIONAL RESOURCE

Here is an example of an example of a teaching resource which could be
available through the Phenomenom website and that is linked to a relevant
curriculum code.

This particular resource is called the Good Mood Moves wheel, and can be
utilised to give a ‘brain break’ or movement break for students in the classroom.

Please see an example of how this resource can be used and interacted with,
and when you are ready to continue, please click “next” below.

Please note, this just an example of one type of resource available
through the Phenomenom site. There are other numerous resources and
lesson plans for different subjects and year groups also available.
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+ INSERT SNIPPET OF TEACHING RESOURCE (INTERACTIVE SPINNING
WHEEL)

ASK ALL
ADDITIONAL RESOURCE OVERALL LIKING

Q10. How appealing to you is this interactive Phenomenom teaching resource, the Good Mood Moves
Wheel?

Please use the scale provided below where 0 means Extremely Unappealing and 10 means Extremely

Appealing.
Extremely Extremely
Unappealing Appealing
0 1 2 3 4 5 6 7 8 9 10

ASK ALL
LIKELIHOOD TO USE ADDITIONAL RESOURCE

Q11. How likely would you be to use a Phenomenom teaching resource, like you’ve just seen, as a
classroom resource in the future?

Please use the scale provided below where 0 means Extremely Unlikely and 10 means Extremely Likely.

Extremely Extremely
Unlikely Likely
0 1 2 3 4 5 6 7 8 9 10

ADDITIONAL RESOURCE - FREQUENCY OF USE

Q12. How frequently could you see yourself using a resource like this in the

classroom? SR PER ROW
1 2 3 4 5 6 7 8 99
More than About once a About once a About once a About once a A couple of About once a Would only Unsure
once a week week fortnight month term times a year year use once
SHOW ALL

WEBISODE/PODCAST

Now, we would like you to {watch/ listen to} the below {webisode/ podcast}, MUST WATCH/ LISTEN
from the Phenomenom teaching resources. Please note, you will require your TO ENTIRE
volume to be on. WEBISODE/PODCAST

BEFORE PROCEEDING

be53¢609-3f3b-48ce-a7cc-1176a470b602
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When you {watch/ listen to} the below {webisode/ podcast}, please keep in
mind that this is one component of the Phenomenom teaching resource, and
that it acts as a springboard to more in-depth teaching lesson plans and
activities.

Please ensure you listen to the entire audio/ watch the entire video.

When you’re ready, click play. Once it finishes, click next to continue.

+ INSERT WEBISODE/ PODCAST (VIDEO OR AUDIO FILE)

ASK ALL
RESOURCE OVERALL LIKING

Q13. Thinking about these resources aimed to increase the food & nutrition knowledge for teachers,
students and parents alike, how appealing to you is Phenomenom as a teaching resource?

Remember this was an example only. There are many other podcasts and webisodes in the

Phenomenom program covering a range of food and nutrition topics with associated lesson plans
for a number of different subjects.

Please use the scale provided below where 0 means Extremely Unappealing and 10 means Extremely

Appealing.
Extremely Extremely
Unappealing Appealing
0 1 2 3 4 5 6 7 8 9 10

ASK ALL

RESOURCE VERBATIM

Q14. [SHOW IF 0-5 IN Q12] What specifically did you dislike about this {Webisode/ Podcast} that
might make it less effective as a teaching tool?
Please be as specific as possible.

[SHOW IF 6-7 IN Q12] What changes would you make to this {Webisode/ Podcast} to make it a
more effective teaching tool?

Please be as specific as possible.

[SHOW IF 8-10 IN Q12] What specifically did you like about this {Webisode/ Podcast} that
makes it an effective teaching tool?

Please be as specific as possible.

OE - TEXT BOX

be53¢609-3f3b-48ce-a7cc-1176a470b602 c 01 mar brunt on
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1.

ASK ALL

Use Phenomenom as a classroom resource in
the future...

Use the curriculum aligned lesson plans in the
classroom...

Seek out further Phenomenom resources in
the future...

Recommend Phenomenom as a teaching
resource to your colleagues...

Recommend Phenomenom to parents of your
students...

Recommend in professional learning networks
(PLN)

Share with Professional Learning Networks
(PLNs)

Share Phenomenom amongst your
colleagues, or within your school....

Q16. After seeing/listening to this {Webisode/Podcast}, how likely would you be to....

Please rate the statements on the scale from ‘Extremely Unlikely’ to ‘Extremely Likely’.

RANDOMISE
STATEMENTS

SCALE (0 = Extremely Unlikely | 10 = Extremely likely)

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

+INSERT SCALE

IF =<5 IN CODE 1 (Q14), SKIP TO Q16

PHENOMENOM - FREQUENCY OF USE

Q16. How frequently could you see yourself using Phenomenom as a classroom

resource?
Remember this was an example only. There are many other podcasts and SR PER ROW
webisodes in the Phenomenom program covering a range of food and nutrition
topics with associated lesson plans for a number of different subjects.
1 2 3 4 5 6 7 8 99
More than About once a About once a About once a About once a A couple of About once a Would only Unsure
once a week week fortnight month term times a year year use once
ASK ALL
GOOD MOOD FOOD

Q17. After seeing this Phenomenom {Webisode / Podcast}, how much would you AGREE or
DISAGREE that EATING good and nutritious food can positively impact your mood?

Please use the scale provided below where 0 means Completely Disagree and 10 means Completely Agree.

be53c609-3f3b-48ce-a7cc-1176a470b602
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Completely Completely
Disagree Agree
0 1 2 3 4 5 6 7 8 9 10
ASK ALL
RESOURCE DIAGNOSTICS GRID - RANDOMISE STATEMENTS

Q18. And how much do you agree or disagree that the Phenomenom {Webisode/ Podcast}...

Please use a scale from 0 to 10 where 0 is Strongly Disagree and 10 is Strongly Agree.

Strongly Strongly
Statement Disagree Agree
a. s credible & believable 0 1.2 3 4 5 6 7 8 9 10

b. Is different from other teaching resources

available 0 172 3 4 5 6 7 8 9 10
C. Is better than other teaching resources

available 0 1.2 3 4 5 6 7 8 9 10
d. Grabs my attention 0 172 3 4 5 6 7 8 9 10
e. Has a clear message 0 172 3 4 5 6 7 8 9 10
f. Motivates me to discuss these topics with

o 1 2 3 4 5 6 7 8 9 10

my students

d. Is relevant to the curriculum | am teaching 0 1 2 3 4 5 6 7 8 9 10
h. Assists my ability to teach kids about food
fiteraey and nutrition 0 12 3 4 5 6 7 89 10

Would be easy to use as a teaching

resoUTos 0 1 23 456 7 8 9 10

[u—

Is positioned at the right age level of my
class o 1 2 3 4 5 6 7 8 9 10

k. Is—Would be easy for the kids to
understand 0 1.2 3 4 5 6 7 8 9 10

. Was/ Wl Would be enjoyed by my class 0 1.2 3 4 5 6 7 8 9 10

m. Wiill lead to a higher interest in food and

nutrition for students 0 12 3 4 5 6 7 89 10
n. Wiill lead to improved consumption of

nutritious food for students. 0 112374 567 89 10
ASK ALL

be53¢609-3f3b-48ce-a7cc-1176a470b602
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Q19. Whilst the Phenomenom is centred on educating children around food
& nutrition, there are several different resource topics and formats that
make this program cross curricular.

Knowing that the focus on food literacy can be integrated with other RANK
curriculum, which of the following subjects would you prefer to see the RANDOMISE
resources integrated with?

Please rank the following subjects from most to least preferred, with 1

being most preferred.
1. Numeracy
2. Literacy

3. Humanities

4.  Science

5. Visual Arts

6. Physical Education

7. Home Economics

8.  Other (please specify)

Additional Demographics

That's all for now! Thanks for answering the questions.

Finally, we would just like to ask you one last question to help better understand your
responses. The answers you give will remain completely confidential.

SKIP INSTRUCTIONS

MILLENNIUM MONITOR

Q1. Which of the following do you believe best describes Australian SR
values at the moment?

RANDOMISE

1 We are in a time where we are looking for
increased security and safety. A time when we
are concerned about the future for the children
and the community.

2 We are in a time where we are standing up for
what is fair for every individual. We are looking
to do things differently for a simpler life.

be53¢609-3f3b-48ce-a7cc-1176a470b602
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3 We are in a time where we see global
expansion, an increase in wealthy individuals
and we are empowered to tackle big challenges

4. We are in a time to be free and enjoy the fruits of our labours. A
creative, exciting period. We are here for a short time and live to
enjoy the moment.

PRIZE DRAW
ASKALL
Q20. As a thank you for your time, would you like to enter your school into

the prize draw for the chance to win $1000?
OE

Please be assured that your details will remain completely confidential
and will not be linked to your responses in the survey.

1. Name [TEXT BOX]
2. Email Address [TEXT BOX]
3. School Name [TEXT BOX]

99. | do not wish to enter the prize draw (SR)

Survey Close

Thank you for your patience in answering these questions.

As this is market research, it is carried out in compliance with the Australian Privacy Act
and the information you provided will be used only for research purposes.

This research has been conducted by Colmar Brunton.

If you have any queries, you can call the Market and Social Research Society's Survey
Line on 1300 364 830.

Thank you for your opinions.

Please click SUBMIT to send your responses.
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Hi there!

Thank you for agreeing to help us with this study! It will take you about 10 minutes to
complete.

Please just put your hand up if you have any questions or need help and someone will be with
you soon.

You can now start, please turn the page. @
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Question 1. First, can you tell us what year level you're currently in at school?

Please circle your answer below.
1.

N o o kv N

Year 2
Year 3
Year 4
Year 5
Year 6
Year7
Year 8

Question 2. What school do you go to?
Please write your schools name below.

Question 3. Are you a...

Please circle your answer below.
1.
2.
3.

He/Him
She/Her
They/Them

Question 4. Which of the following do you regularly eat?
Please tick one answer per row.

Yes — Yum! Yes — but | No - Yuck! No — but |
don’t like it would like to
much. eat it.
S,
1. Vegetables * Sl
2. Nuts T
3. Fresh G,
Fruit 2 gl
4. Dried Fruit
b,
colmar brunton
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Question 5. And, what words would you use to describe the following foods?
Please tick the words you agree with. If you don’t know what any of these are, please tick “don’t know”
at the bottom of the list.

Vegetables

Nuts

Fresh Fruit Dried Fruit

Interesting

Cool

Old Fashioned

Funny

Common

Different

Boring

Enjoyable

Yuck / Gross

10.

The Best

11.

Confusing

12.

Serious

13.

Exciting

14.

Smelly

15.

Colourful

16.

Ugly

17.

Yum

18.

Don’t know

colmar brunton
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Question 6. Which subjects do you like most at school?

Please circle your TOP 3 favourite subjects.

1.

@ N o o~ eN

9.

10.
11.
12.

Maths
Science
Technology
Health
Drama
English

Language other than English (LOTE), Please write what language:

Food and Nutrition
Physical Education (PE)
Art

Another subject:

I am not sure

Question 7. What are your favourite ways to learn about something?
Please tick all the answers you agree with.

Tick

On the computer

Listening to my teacher

Wiriting

Watching videos (e.g., webisodes/youtube)

Listening to podcasts/audiobooks

Talking to others about it

Reading

Trying something

I am not sure
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Question 8. How do you feel about eating the following foods?

Please tick one answer for each row.

I want to eat
less in the
future

I don’t mind
either way

I want to eat
more in the
future

Vegetables
2. Nuts
3. Fresh

4. Dried Fruit E i i

Now that we know a bit about you, we want to see what you know about a something

called:

Question 9. Have you heard about Phenomenom before?

Please circle your answer below.

1. Yes
2. No
3. lamnot sure

Question 10. Have you used Phenomenom before?

Please circle your answer below.
1.

2
3
4.
5

Yes, in class.
Yes, at home.
Yes, both in class and at home.

No.

| am not sure

Phenomenom!

colmar brunton
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F

Please circle your answer below.

1. Stephanie Alexander Kitchen Garden
2. Nestle for Healthier Kids
3. (Any other examples?)
4. | am not sure
5. None of these
WAIT!

Now, you’re going to LISTEN TO a Phenomenom NOMCAST as a class. Before turning
the page over, please pay attention to the NOMCAST.

When it finishes, turn your page over!

colmar brunton

137



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 3. ST19041 Teacher, parent and student survey scripts

Question 11. How much did you LIKE this NOMCAST?

Please tick your answer below.

Disliked very much Disliked a little Unsure Liked a little Liked very much

Question 12. How LIKELY are you to recommend this NOMCAST to your friends?

Please tick your answer below.

EXTREMELY

NOT AT ALL LIKELY

LIKELY
0

10

Question 13. What did you LIKE about this NOMCAST?
Please write your answer in the box below.

Question 14. What did you NOT LIKE about this NOMCAST?
Please write your answer in the box below.

»+ colmar brunton
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Please tick your answer below.

VERY
DIFFERENT

VERY
SIMILAR

0 10

So you know, this WEBISODE also comes with a lesson attached, which you can do in class with your
teacher. Thinking about this...

Please tick your answer below.

Liked it a little bit
Liked it a lot less less Unsure Liked a little bit more Liked much more

Question 17. Did you learn something new from this NOMCAST?
Please circle your answer below.

1. Yes
2. No

Question 18. What’s one thing that you LEARNT from this NOMCAST?
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Question 19. Do you think this NOMCAST was...
Please TICK YES if you agree, or NO if you do not agree.

The NOMCAST is...

YES

NO

1. Interesting

2. Cool

3. Old Fashioned

4. Funny

5. Common
6. Different
7. Boring

8. Enjoyable

9. Yuck/ Gross

10. The Best

11. Confusing

12. Serious

13. Exciting

14. Fun to listen to

Question 20. After listening to this NOMCAST... How much do you AGREE or DISAGREE that FOOD

can affect your MOOD (how you feel)?

Totally Disagree Disagree a little

Unsure

Agree a little

Totally Agree

Question 21. Has LISTENING TO this NOMCAST made you want to....

Please TICK YES if you agree, or NO if you do not agree.

Has made me want to...

YES

NO

1. Get up and moving!
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2. Try more foods (like fruits &
veggies)

3. Find out more about how foods can
impact your mood

4. Listen to more Nomcast episodes

Question 22. How LIKELY would you be to talk to your family at home about this NOMCAST?
Please TICK under the response you want to pick.

Definitely would not| Probably would not Unsure Probably would Definitely would

[@@] [@@: [@@] 00
O/ — /. —— e\ —

Question 23. And after LISTENING TO this NOMCAST, what words would you use to describe the
following foods?

Please tick the words you agree with.

Vegetables Nuts Fresh Fruit Dried Fruit
1. Interesting
2. Cool
3. Old Fashioned
4. Funny
5. Common
6. Different
7. Boring
8. Enjoyable
9. Yuck/ Gross
10. The Best
11. Confusing
12. Serious
13. Exciting

colmar brunton
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14. Smelly

15. Colourful

16. Ugly

17. Yum

18. Don’t know

Question 24. And after LISTENING TO this NOMCAST, how do you now feel about eating the

following foods?
Please tick one answer for each row.

| want to eat
less in the
future

I don’t mind
either way

| want to eat
more in the
future

1. Vegetables '/'

2. Nuts

3. Fresh L, Fruit
2 4 '®

4. Dried Fruit

Question 25. Finally, which of the following foods are you excited to EAT or TRY in the near future?

Please tick as many as you would like.

11

YES! YES!
1. Macadamias 2. Cabbage
3. Almonds 4. Avocado
5. Peanuts 6. Hazelnuts
7. Pear 8. Cashews
colmar brunton
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9. Orange 10. Walnuts

11. Custard Apples 12. Brazil Nuts
13. Apples 14. Cucumber
15. Grapes 16. Tomato

17. Lychee 18. Pumpkin

19. Blueberries 20. Beetroots
21. Strawberries 22. Carrots

23. Raspberries 24. Mushrooms
25. Banana 26. Potato

27. Watermelon 28. Celery

29. Leafy Greens 30. Zucchini

31. Blackberry 32. Currants

33. Cherry 34. Dried Prunes
35. Raisins 36. Dried Apricot
37. Sultana 38. Papaya

39. Asparagus 40. Figs

41. Leeks 42. Onions

43. Artichokes 44. Olives

Question 26. Thinking about how this NOMCAST, and the ANIMATIONS that you saw while listening
to it... How much do you LIKE the ANIMATIONS?

Please tick your answer below.

Disliked very much Disliked a little

12

Unsure

Liked a little

0[0)

s R

Liked very much

(e[
o
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Question 27. And do you prefer the NOMCAST to have ANIMATIONS or not?
Please tick your answer below.

Would prefer to have no animations

T Don’t mind either way Prefer it with the animations

We are now going to show you an example of an activity that your teacher can use in class, as a
way to give you a quick brain / movement break!

Please watch the video which is an example of how this might be used in the classroom.

BUigsiion28! How much do you LIKE or DISLIKE this SPINNING WHEEL classroom resource, as a
way to have a quick break in class?
Please TICK under the response you want to pick.

Disliked very much Disliked a little Unsure Liked a little Liked very much

BUigsTion28] How LIKELY would you be to WANT TO USE this spinning wheel in your CLASSROOM
for a break?
Please TICK under the response you want to pick.

Unsure

Definitely would not Probably would not @@ Probably would want  Definitely would
want to want to — want to

» colmar brunton.
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You’re all done!! Thank you so much for your help, we hope you had fun!

Please hand this paper to your teacher or helper.

colmar brunton

14

145



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 3. ST19041 Teacher, parent and student survey scripts

Hi there!

Thank you for agreeing to help us with this study! It will take you about 10 minutes to
complete.

Please just put your hand up if you have any questions or need help and someone will be with
you soon.

You can now start, please turn the page. @
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Question 1. First, can you tell us what year level you’re currently in at school?

Please circle your answer below.
1. Year2

Year 3

Year 4

Year 5

Year 6

Year 7

Year 8

N o o~ 0N

Question 2. What school do you go to?
Please write your schools name below.

Question 3. Are you a...
Please circle your answer below.

1. He/Him
2. She/Her
3. They/Them

colmar brunton
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Question 4. Which of the following do you currently eat?

Please tick your answers below.

Yes — Yum! Yes — but | No — Yuck! No — but |
don’t like it would like to
much. eat it.
i,

= {{%":; %
1. Vegetables =
2 Nus TR
3. Fresh :

Fruit ) ¢
4. Dried Fruit E’! i
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Question 5. And, what words would you use to describe the following foods?

Please tick the words you agree with. If you don’t know what any of these are, please tick “don’t know”

at the bottom of the list.

Vegetables

Nuts

Fresh Fruit

Dried Fruit

Interesting

Cool

Old Fashioned

Funny

Common

Different

Boring

Enjoyable

Yuck / Gross

10.

The Best

1.

Confusing

12.

Serious

13.

Exciting

14.

Smelly

15.

Colourful

16.

Ugly

17.

Yum

18.

Don’t know
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Question 6. Which subjects do you like most at school?

Please circle your TOP 3 favourite subjects.

1.

9.

© N o ok~ DN

Maths
Science
Technology
Health
Drama
English

Language other than English (LOTE), Please write what language:

Food and Nutrition
Physical Education (PE)

10. Art

11. Another subject:

12. | am not sure

Question 7. What are your favourite ways to learn about something?

Please tick all the answers you agree with.

Tick

On the computer

Listening to my teacher

Writing

Watching videos (e.g., webisodes/youtube)

Listening to podcasts/audiobooks

Talking to others about it

Reading

Trying something

| am not sure

Question 6. Which subjects do you like most at school?
Please circle your TOP 3 favourite subjects.

1.

o x> N

Maths
Science
Technology
Health
Drama
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English
Language other than English (LOTE), Please write what language:

© N o

Food and Nutrition

9. Physical Education (PE)
10. Art

11. Another subject:

12. 1 am not sure

Question 8. How do you feel about eating the following foods?

Please tick one answer for each row.

I want to eat I don’t mind
less in the either way
future

I want to eat
more in the
future

1. Vegetables '~
2. Nuts
3. Fresh - Fruit

4. Dried Fruit

Now that we know a bit about you, we want to see what you know about a something

called:

Phenomenom!

Question 9. Have you heard about Phenomenom before?
Please circle your answer below.

1. Yes
2. No
3. lam not sure
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Question 10. Have you used Phenomenom before?
Please circle your answer below.

1. Yes, in class.

Yes, at home.

Yes, both in class and at home.
No.

o r Db

I am not sure

F

Please circle your answer below.

1. Stephanie Alexander Kitchen Garden
2. Nestle for Healthier Kids
3. (Any other examples?)
4. | am not sure
5. None of these
WAIT!

Now, you’re going to WATCH a Phenomenom WEBSIODE as a class. Before turning the
page over, please pay attention to the WEBSIODE.

When it finishes, turn your page over!
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Question 11. How much did you LIKE this WEBISODE?

Please tick your answer below.

Disliked very much Disliked a little Unsure Liked a little Liked very much

Question 12. How LIKELY are you to recommend this WEBISODE to your friends?

Please tick your answer below.

EXTREMELY

SOBAT LIKELY

ALL LIKELY
0

10

Question 13. What did you LIKE about this WEBISODE?
Please write your answer in the box below.

Question 14. What did you NOT LIKE about this WEBISODE?
Please write your answer in the box below.

»+ colmar brunton
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Please tick your answer below.

VERY
DIFFERENT

VERY
SIMILAR

0 10

So you know, this WEBISODE also comes with a lesson attached, which you can do in class with your
teacher. Thinking about this...

Please tick your answer below.

Liked it a little bit
Liked it a lot less Unsure Liked a little bit more Liked much more

Question 17. Did you learn something new from this WEBISODE?
Please circle your answer below.

1. Yes
2. No

Question 18. What's one thing that you LEARNT from this WEBISODE?
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Question 19. Do you think this WEBISODE was...
Please TICK YES if you agree, or NO if you do not agree.

The WEBISODE was... YES NO

1. Interesting

2. Cool

3. Old Fashioned

4. Ugly

5. Funny

6. Common

7. Different
8. Boring
9. Enjoyable

10. Yuck / Gross

11. The Best

12. Confusing

13. Serious

14. Exciting

15. Fun to watch

Question 20. After watching this WEBISODE... How much do you AGREE or DISAGREE that FOOD
can affect your MOOD (how you feel)?

Totally Disagree Disagree a little Unsure Agree a little Totally Agree

Question 21. Has WATCHING this WEBISODE made you want to....

Please TICK YES if you agree, or NO if you do not agree.

colmar brunton
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Has made me want to... YES NO

1. Get up and moving!

2. Try more healthy foods (like fruits
& veggies)

3. Find out more about how foods can
impact your mood

4. Watch more Webisodes

Question 22. How LIKELY would you be to talk to your family at home about this WEBISODE?
Please TICK under the response you want to pick.

Definitely would not | Probably would not Unsure Probably would Definitely would

Question 23. And after WATCHING this WEBISODE, what words would you use to describe the
following foods?

Please tick the words you agree with.

Vegetables Nuts Fresh Fruit Dried Fruit
1. Interesting
2. Cool
3. Old Fashioned
4. Funny
5. Common
6. Different
7. Boring
8. Enjoyable
9. Yuck/ Gross
10. The Best
11. Confusing

colmar brunton

11

156



MS190: ST19041 Phenomenom — The Good Mood Food Module

Appendix 3. ST19041 Teacher, parent and student survey scripts

12.

Serious

13.

Exciting

14.

Smelly

15.

Colourful

16.

Ugly

17.

Yum

18.

Don’t know

Question 24. And after WATCHING this WEBISODE, how do you feel about eating the following foods

now?

Please tick one answer for each row.

I want to eat
less in the
future

I don’t mind
either way

I want to eat
more in the
future

1. Vegetables A
2. Nuts
3. Fresh Fruit

4. Dried Fruit

Question 25. Finally, which of the following foods are you excited to EAT or TRY in the near future?

Please tick as many as you would like.

12

YES! YES!
1. Macadamias 2. Cabbage
3. Almonds 4. Avocado
5. Peanuts 6. Hazelnuts
7. Pear 8. Cashews
9. Orange 10. Walnuts
11. Custard Apples 12. Brazil Nuts
13. Apples 14. Cucumber
colmar brunton
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15. Grapes 16. Tomato

17. Lychee 18. Pumpkin

19. Blueberries 20. Beetroots
21. Strawberries 22. Carrots

23. Raspberries 24. Mushrooms
25. Banana 26. Potato

27. Watermelon 28. Celery

29. Leafy Greens 30. Zucchini

31. Blackberry 32. Currants

33. Cherry 34. Dried Prunes
35. Raisins 36. Dried Apricot
37. Sultana 38. Papaya

39. Asparagus 40. Figs

41. Leeks 42. Onions

43. Artichokes 44, Olives

We are now going to show you an example of an activity that your teacher can use in class, as a
way to give you a quick brain / movement break!

Please watch the video which is an example of how this might be used in the classroom.

@BUEStion'26. How much do you LIKE or DISLIKE this SPINNING WHEEL classroom resource, as a
way to have a quick break in class?
Please TICK under the response you want to pick.

Disliked very much | Disliked a little Unsure Liked a little Liked very much

BUESTiGN27] How LIKELY would you be to WANT TO USE this spinning wheel in your CLASSROOM
for a break?
Please TICK under the response you want to pick.

colmar brunton
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Definitely would not  Probably would not Probably would want  Definitely would
want to Unsure want to

You’re all done!! Thank you so much for your help, we hope you had fun!

Please hand this paper to your teacher or helper.

colmar brunton
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This report will be

referencing...

Students

Teachers

Parents

. throughout.
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