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Summary 

Papaya Australia Ltd has developed over the past 3½ years 15 newsletters called the Papaya Post.   
These newsletters were printed and sent out to over 130 growers.   The aim of these newsletters is to 

provide the grower with relevant information on research and marketing, industry development, 
technology and research. 

 

Many of the newsletters discussion topics were: 

- Breeding Projects 

- Fruit Spotting Bug Project 

- Papaya Mealy Bug 

- Papaya Seed Supplies 

- R & D 

- Marketing 

- Minor use permits 

The Industry Annual Report was produced in conjunction with HAL as a one off report per year on the 

state of the R & D and Marketing projects.  This Report was sent to over 130 growers. 

Papaya Australia Ltd developed a new website aimed at a more user friendly website for the consumer.  

The website features sections on the difference of Red Papaya and Yellow Papaw, recipes, nutritional 

content and updated news and events. 

 

Keywords 
 

Papaya 

Papaya Post 

Newsletter 

R & D 

Marketing Papaya 

Recipes 

Nutritional 

 

 



4 
 

Introduction 
Up until 2011/12 the development and delivery of the industry newsletter and updating of the industry 

website had been included in the Partnership Agreement.  HAL now require industry to submit a 

separate project for these two communication items.  Papaya Australia Ltd see the publication of the 

Papaya Post (newsletter) and updating of the industry website integral to successful industry 

communication. 

The Papaya Industry wanted to provide growers with as much information on the industry as possible.  

With the set up of the Papaya Post, Industry was able to reach the growers with the necessary 

information they needed to keep updated on what was happening from fruit quality, minor use permits, 

updates on the latest breeding projects, research and development, marketing and much more. 

Methodology 
Papaya Australia contract David Hine to develop and print the Papaya Post newsletter.  David is based at 

Mission Beach, Queensland and has had this contract for a number of years. 

Sherri Soncin is the Industry Secretariat and she is responsible for updating the Industry website. 

The Papaya Post and Industry Website are the key communication tools.  The functions of these two 

publications include: 

- Dissemination of industry development, technology and research news to 120 growers who are 

spread throughout Northern Queensland. 

o Updates on levy funded R & D and marketing projects 

o Information on the productivity commission findings 

o Operations of HAL 

- Examples of articles published in previous issues include: 

o Post Harvest Treatments 

o Reducing the impact of the wet season on fruit quality 

o HIA marketing update 

Outputs 
- 15 newsletters over the past four years sent to all growers (120), industry service providers and 

researchers. 

- Continually updating of Industry website. 

- The HAL Industry Annual Report, a one off report per year on the state of the R & D and 
Marketing projects that the Industry does in conjunction with HAL. This report is issued to all 

Levy Payers. 
- A Biosecurity Manual and CD, IAC Annual Report and Poster on all types of diseases were sent 

to all growers. 
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- Field days both on the Tablelands and the Coast were conducted. 

- Setting up the Industry’s Facebook page.  The Facebook page shows great photos of the variety 
of Papaya, various recipes, nutritional facts and more. 

- Industry conducted a survey of its growers through the Papaya Post and email addresses.  The 

survey asked growers if they were happy with the content, the number of publications, what 
they want to see more of and whether they would prefer to have the Papaya Post emailed or 

mailed. 
 

Outcomes 
Papaya Australia’s mission is to supplying Australian consumers with high-quality, delicious Papaya, all 

year-round, while delivering a good return on investment for growers.  This is achieved through careful 

variety selection, professional growing practices and an efficient supply chain and targeted marketing 

activity.  The Industry values the spirit of co-operation and sharing between growers, the benefits of 

activities such as R & D and marketing, its relationship with local communities and care for the 

environment. 

Industry believes we have achieved the following: 

- Helps to build a cohesive industry 

- Promotes and educates the general public about the Papaya industry 

- Assists in forfilling PAL’s legal obligations to keep levy payers informed about their levy program 

- Assists in the adoption of industry best management practices 

Industry believes that in the longer term, we will achieve better communication with growers and 

consumers. 

Evaluation and Discussion 
With Industry now in control of seed supply with the formation of Papaya Seeds Australia, Industry was 

able to redevelop its database.  Following the redevelopment, all growers and others on the existing 
database were able to be contacted.  This was done by mail and email.  Undertaking this exercise was a 

very worthwhile activity, as a number of people had exited the industry or had changed contact details. 
This has been a major activity and the number of people we now have on our database who remain 

actively involved in the Papaya industry is now approximately 130. 

 
We are now able to sought information from the growers as to production information eg. numbers, 

varieties etc. 
 

Papaya Australia regularly contacts our Newsletter developer as to what is required to be inserted into 
the Papaya Post.  The Board of Papaya Australia have looked into further advancing the Papaya Post by 

sending it electronically as we now have a sound database of email addresses, but still printing of those 

who don’t have that access.  
 
Also through the updated database, we are able to advise growers of Field Days, workshops, Strategic 
Planning Days, International Horticultural Convention and much more.  During these Field Days showed 

growers the progress on breeding projects, workshops delivered information on market access, pest and 
disease etc. 
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Recommendations 
Papaya Australia Ltd aim of the Papaya Post to have 4 to 6 publications per year and understand we 

have fallen short.  That is why Papaya Australia is in the process of looking into other options; from a 

different contractor to go more in line with how the world is going – electronic (email newsletters).  

From that we would hope to achieve our target of 5-6 publications per year if not more.  We aim for the 

website to have more information as including our newsletter on the website, having a facebook page 

etc. 

Papaya Australia Ltd would like to see the continuation of the Papaya Post (newsletter) and Website to 

benefit our growers and consumers. 

Appendices 
1. Papaya Post 1 for 2015 

2. Papaya Post 2 for 2015 

3. Papaya Post 3 for 2014 

4. Question 1 of Survey – Response by online survey 

5. Question 2 of Survey – Response by online survey 

6. Questions 3 of Survey – Response by online survey 

7. Question 4 of Survey -  Response by online survey 
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Q1  Do you find the content in the Papaya
Post relevant?
Answered: 20 Skipped: 1

Total 20

# If you answered NO, please provide your comment:please specify) Date

1 Did not receive one 6/2/2015 9:38 PM

2 never recieved it 6/2/2015 7:13 PM

Yes

No
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Q2 What would you like to see more of in
the Papaya Post?

Answered: 15 Skipped: 6

# Responses Date

1 Communication on future marketing stratergies. 6/19/2015 8:31 PM

2 nutrition for pawpaws, sourcing of seed varieties, info on growing from seedling to harvesting, ideas from
pawpaw farming in other countries, disease and pest control, biosecurity.

6/8/2015 1:49 PM

3 as a new grower more about the growing of papaya , varietys ect 6/5/2015 2:59 PM

4 happy as is 6/4/2015 10:15 PM

5 more of the same plus other relevant information in relation to grow, pest management that works as seasons
change/pests evolve, marketing issues, etc. its pretty good now.

6/4/2015 9:47 AM

6 Best practices that are working for other growers such as pest control, weed control, mulching practices etc 6/3/2015 6:24 PM

7 Evidence of more publicity and advertising to promote papaw and papayas and their health benefits to the
general public. Bananas have such a good campaign for promotion but we see nothing for Papaya. What is the
papaw levy spent on?

6/3/2015 1:43 PM

8 Find it easy reading with good information in it 6/3/2015 1:34 PM

9 Better market info 6/2/2015 9:52 PM

10 more information on disease and pest control 6/2/2015 8:55 PM

11 more research results on breeding, propagation, pest and disease control. 6/2/2015 8:11 PM

12 disease and fertilising info 6/2/2015 7:36 PM

13 would like to see it 6/2/2015 7:13 PM

14 Market feed back, sale price and quantity eg.like daily banana report 6/2/2015 5:18 PM

15 test from JS 6/2/2015 4:02 PM

1 / 1
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