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Asia Fruit Logistica is a premier platform for showcasing the best in the horticulture industry, and 
this year under the umbrella of Brand Australia.



ASIA FRUIT LOGISTICA wraps up stellar show
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Asia Fruit Logistica underlined its status as the premier international trade platform for Asia’s fresh fruit and 
vegetable business on 4-6 September 2024 with another high-energy, sell-out show in Hong Kong.

More than 13,000 trade visitors from over 70 different countries and regions attended the AFL trade show 
this year. They were able to take in an outstanding array of leading-edge products and services
from more than 760 exhibitors from 42 countries and regions.

The first and second days of Asia Fruit Logistica were very busy. The organisers extended the hours on the 
second day in advance of a storm warning that delayed the opening of the third and final day of the trade 
show. But the extended hours at AsiaWorld-Expo on the final day (to 19:00hrs) enabled exhibitors and 
visitors to continue successful meetings.

China was the single-largest exhibiting nation at ASIA FRUIT LOGISTICA again this year, with 
exhibitor numbers increasing by 12 per cent compared with 2023. Also in the top five exhibiting 
countries were Australia, the USA, Egypt, and New Zealand.



Chef cooking demonstrations – Planning
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Chef cooking demonstrations – Photos
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Chef cooking demonstrations – Photos
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Avocados Australia won the 
‘Marketing Campaign of the Year’ 
award
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Australian Avocados has clinched 'Marketing 
Campaign of the Year' at the Asia Fruit Awards 
– presented at Asia Fruit Logistica – celebrating 
an extraordinary campaign and trade 
development efforts that reached seven 
countries. The campaign engaged more than 30 
retail chains throughout Asia Pacific and the 
Middle East and made a significant impact with 
top importers and other key stakeholders as 
well as leading online platforms.

Asiafruit Magazine editor John Hey said 
Australian Avocados had been selected as the 
winner for its extensive international marketing 
campaign across Asia in 2023/24.



Australian Pavilion
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Thank you!
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