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Keys to unlocking 
growth for 
Raspberries & 
Blackberries

Build 
Value

 Blackberries and Raspberries 
aren’t seen to be as versatile 
as other berries, but 50% of 
consumers used them for 
something beyond snacking on 
the last occasion

 Perceived inconsistent quality 
and freshness of Raspberries 
and Blackberries reduces 
intention to purchase 
(especially if at a high price 
point)

 Raspberries and Blackberries 
lack relevance vs. other berries 
so are easily substitutable 
when not available/too 
expensive and are less likely to 
be on people’s shopping list 
prior to entering the store 

 Price is a significant barrier for 
driving both penetration 
amongst non-buyers and 
frequency amongst current 
buyers – we need to make 
ourselves worth paying more 
for

Differentiate 
from other 
berries

Leverage 
occasions 
beyond 
snacking

Drive 
freshness
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 Raspberries and Blackberries 
lack relevance vs. other berries 
so are easily substitutable 
when not available/too 
expensive and are less likely to 
be on people’s shopping list 
prior to entering the store 

Differentiate 
from other 
berries
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 Blackberries and Raspberries 
aren’t seen to be as versatile 
as other berries, but 50% of 
consumers used them for 
something beyond snacking on 
the last occasion

Leverage 
occasions 
beyond 
snacking
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 Perceived inconsistent quality 
and freshness of Raspberries 
and Blackberries reduces 
intention to purchase 
(especially if at a high price 
point)

Drive 
freshness
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