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Background.

0 The Australian fresh potato industry
needs to better understand consumer
attitudes to fresh produce, sales trends
and market sizes over time.

In order to most effectively deliver to
consumers needs as well as overall
market trends, a comprehensive and
dedicated research program that guides
commercial activation was required.

This project has been funded by HAL
using the fresh potato levy and matched
funds from the Australian Government.

The monthly online tracking project for
potatoes across a 12 month period to
assist in the better understanding of
consumer behaviour.
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Total N=347

Male 40%
Gender
Female 60%
Sample Structure. o
25-34 years 16%
35-44 years 14%
: : Age
In total, 347 Australians completed our online 45-54 years 17%
guestionnaire. Respondents represented all 55-64 years 2204
States and Territories, as well as both metro and 65 + years —
rural areas. _ -
Single Income no Kids 2204
Demographic profiling information about age and Double Income no Kids 19%
household structure was collected to examine Household Young Families 14%
differences between life stages. Established Families 6%
P Empty Nesters 28%
Sample specifications:
New South Wales 15%
8 Aged 18 + years o
Victoria 15%
8 Purchased fresh vegetables in the last :
: South Australia 15%
fortnight
: Queensland 15%
Purchased potatoes in the last month State _
_ _ Western Australia 19%
Main grocery OR Joint grocery buyers :
Tasmania 15%
Australian Capital Territory 5%
Northern Territory 1%
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Online Tracker
Methodology.

Purchase Triggers
Category and and

Health Consumption Barriersto D
Habits Purchase

Cooking 2 Ad-hoc

Demographics p Preferences Questions

f !

General Respondent Potato
Questions Specific Questions

U All respondents complete general demographic and consumption questions. If respondents purchased any of the
specific commodities within the last month they complete those questions.

U An additional 2 ad-hoc questions are asked at the end of the questionnaire. The subjects of these questions are
supplied by Horticulture Australia and AUSVEG.

U Questions asked appear on the bottom of each page of this report. Unless stated otherwise, all scales were 0 -10
scales, with higher scores indicating greater agreement/liking/importance etc.

»+ colmar brunton.
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MINTEL
@

Trends Research:
Our Approach

Colmar Brunton has used a combination of both desk research and in the field market
research to explore trends.

Our main source of secondary data for this report was collected from Mintel Global New
Products Database (GNPD).

This data source is used to analyse products launched around the globe in the last 3
months (L3M) that contained potato as a core ingredient. Therefore trends data will be
reported quarterly.

Trends are determined at a global and regional level.

Claims and pack types used for the launched products are explored and the relevant

product categories are determined. Specific examples of products being launched
around the globe that are particularly innovative are displayed for reference.
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Product Launches Last 3 Months (L3|\/|) See below for the format that is used

summarise the trend data collecteduorticuiture Austraiia

Country

What regions new

. Top countries where
: ' products were

products were

launched. launched in.

Top Pack Formats Top Claims
Top Categories 5 e
P T O L LT U COL T CLETPLCLLTRLLLEEERD . Top CIaImS made by
:  Top pack formats : s
. used for products. . Top categories that pmd; (Ltﬁctﬁzgwere
:  products were '
g Elaer:)br:e -lF—IUeZbIe stand-up pouch ; é Iau n Ch ed i n )
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0 of consumers purchase potatoes because they are easy to
66 A) prepare and cook with. Convenience is a major trigger to purchase.

Insight:

There is substantial potato
innovation globally, however
only 2% occurs
domestically.

Recommendation:

Investigate viable new
potato products, such as
shacks and meals that meet

Insight:

Unprompted and prompted
awareness of potato
varieties is relatively high.

Recommendation:

Opportunity exists to further
differentiate types of
potatoes based on cooking
technique. At point of sale

Insight:

Consumers expect potatoes
to remain fresh for over 2
weeks.

Recommendation:

Highlight longevity of
freshness and optimal
storage on pack and in-
store to increase consumers

highlight potatoes best perceptions of value for consumers needs and i'e
suited for mashing, roasting money. w triggers to purchase, such
and boiling. as convenience, taste and  *
versatility.
: % "% V. T EEEm o u
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Wave 1: Potato Fast Facts

7 Consumers are satisfied with potatoes.

There is positive future purchase intent,
especially amongst males.

Consumers report a high consumption
frequency of 14.1 occasions per month. On
average potatoes are purchased 3.4 times
per month.

On average consumers purchase 2.8 kg of
potatoes. Recalled last spend was $4.60.
Overall, consumers perceive potatoes to
be good value for money.

Pricing tracking reveals an average of
$3.85 per kilo in August. Price was
relatively consistent across states and
retailers.

Q .
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0

There are high levels of spontaneous and
prompted awareness of potato types.
Desiree is the variety most regularly
purchased.

The top triggers to purchase are
convenience and ease of preparation.
The main barrier to purchase is the
perception that people are consuming
enough potatoes for their needs.

Potatoes are expected to remain fresh for

17 days and expectations are typically
met.
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U Over the last 12 months, consumption of potatoes has rem 14

-+ .
C O n S u m ptl O n rela’“vely Stable Horticulture Australia
LaSt 12 M O nths (I Half of fresh potato consumers have also purchased frozen
chips in the last 12 months. Fresh potato salad was also popular.
Change in Consumption Format of Purchase
Fresh potatoes 96%
Decreased
5% W-reased Frozen chips / potato gems
3%
Fresh potato salad
Fresh mashed potatoes
Fresh pre-prepared
Stayed the potatoes
same
92% Frozen mashed potatoes
Frozen potatoes
@ Increased @ Decreased
V  Eating more vegetables in x  Dietary reasons- watching Other
general their weight
V  Eating healthier x  High in carbohydrates and
V  Young children at home starch
x  Eating more of other
vegetables
=347 »+ colmar brunton

AHQL. For each of the following types of potato products below, based on the relative amount you have purchased in the LAST 12 months.
AHQ2. Over the Il ast 12 months has your consumption of fresh potatoes¢é



Online Tracker

Findings.
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Top 20 Vegetables
Purchased Last Month

Consumers purchased a large variety
of fresh vegetables in the last month.

The top five most purchased
vegetables were carrots, potatoes,
tomatoes, broccoli and capsicum.

Wave 1 N=438
S8. Which of the following fresh vegetables have you purchased in the last month?

Carrots
Potatoes
Tomatoes
Broccoli
Capsicums
Lettuce
White Onion
Pumpkins
Sweet Potato
Cauliflowers
Celery
Garlic

Red Onion
Beans
Zucchini
Cabbage
Cucumbers
Green peas
Sweet Corn

Baby Spinach
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Category Health
Explained

The following questions were asked to
understand consumer sentiment about
potatoes, which can be tracked over time.

How important to you is having a
range of potatoes available in the store
where you usually shop?

How satisfied or dissatisfied are you
with the range of potatoes currently
available?

How likely would you be to
recommend potatoes to your family
and friends?

How interested or disinterested are you
In new potato varieties?

In the future, are you likely to buy?

= potato Day
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- Q.
Category Health

7 Current fresh potato consumers place a relatively high importance on availability and overall, are
satisfied with the category.

7 Intention to purchase more potatoes in the future is strong, particularly with males and consumers
aged 25-44 years.

Future Purchase

L . 18-24|25-34|35-44|45-54|55-64

Importance

— - DU 0w a0 as% 15w 10w 16 1 e
currentl

Endorsement WO LT com com esw esw oow s sew o ow
currentl
Less than you do

interest (New Types) T o on ow 0w 0% w6 e 1%

CH1. How important to you is having a range of potatoes available in the store where you usually shop?

CH2. How satisfied or dissatisfied are you with the range of potatoes currently available?

CHS3. How likely would you be to recommend potatoes to your family and friends? ) l b

CH4. How interested or disinterested are you in new potato varieties? ! co mar runton .
CHB5. In the future, are you likely to buy?



** Purchase and Consumption Behaviour @ ’

1 Consumers purchase potatoes on average
three times per month. Potato consumption is

AUETEE Average_ relatively frequent, once every two days.
Purchase Consumption
3.4 times per 14.1 times per 1 Key purchase channels are mainstream
month month retailers, Coles and Woolworths. Specialist
retailers are also a common point of
purchase.
53% Purchase Channels

Coles Woolworths  Specialist Fruit Independent Markets Aldi Direct fromthe  Gourmet Convenience Other
and Vegetable Supermarkets grower Independent Stores
Retailer Retailers

Q1. On average, how often do you purchase potatoes? :

Q2. On average, how often do you consume potatoes? % o COImar brunton
Q5. From which of the following channels do you typically purchase potatoes?

Sample N=347
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Average Spend and Price Sensitivity

Average weight of Recalled last spend Value for money
purchase

The average consumer The average recalled last On average, consumers
typically purchases 2.8kg spend is $4.60 in August perceive washed and
of potatoes. 2014. brushed potatoes to be

good value for money
(6.6/10 and 6.7/10,
respectively).

Q3. How much potato do you typically purchase when you shop for it?
Q3b. To the best of your memory how much did this cost on your most recent typically purchase? colmar brunton

Q4. Please indicate how Poor to Good Value you think this is? (0-10 scale)
Sample N=347
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Formats Purchased

1 2in 5 consumers purchase both washed and
brushed potatoes. A large proportion of consumers
exclusively purchase washed potatoes (48%).

1 Loose formats are the most common format _
purchased. Small and medium washed packs are Loose is the most popular format

also popular. / for both types of potatoes

Potato Type

mWashed  ®mBrushed  ®Both Loose Potatoes Small Bag of Medium Bag of Large Bag of Washed Ready
Potatoes (1kg) Potatoes (2-3kg)Potatoes (4+kg) to Cook Format

® \Washed = Brushed

Sample N=347 -+ COImar brunt0n$

Q3a. How much potato does this typically equate to?



» Online and In-store Prices D .
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Adelaide, SA
Woolworths: $3.48kg / $3.98kg Sydney, NSW
Coles: $3.98kg / $3.98kg Woolworths: $3.98kg / $3.48kg
Coles: $3.98kg / N/A
Canberra, ACT
Woolworths: $3.98kg
A Average price per kilo was $3.85 in August 2014, Melbourne, VIC Coles: $3.98kg
A White washed potato prices were consistent between states. The highest Woolworths: $3.98kg / $3.98kg
price was $3.98kg in a majority of states and the cheapest was $2.98kg at Coles: $3.98kg / $3.98kg

Coles in Perth.
A Because of the low variability in price, the retail price range for white
washed potatoes was $1.0kg.

obart, TAS
CO Bdrths: $3.98kg
Coles: $3.48kg

Pricing was carried out on 18" August between 10am-12pm.
Prices are displayed Online / In-store.
Green text indicates promotional price.



