THE AUSTRALIAN FOODSERVICE MARKET FOR MUSHROOMS
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‘ GRAND TOTAL OVERVIEW
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GRAND TOTAL VOLUME - ONIONS 41.4 mill kgs

Grand Total Volume - Onions

% Not surprisingly, 91% of
Onions used in the
Australian Foodservice

market are within the
Commercial sector;
totaling 37.9 million
kilograms.

s COMMERCIAL = INSTITUTIONAL




GRAND TOTAL VALUE - ONIONS 39.5 mill AUD

Grand Total Value - Onions

I * The total value of

Onions in the
Australiaon Foodservice
market is 39.5 million

AUD.

s COMMERCIAL = INSTITUTIONAL
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TOTAL VOLUME BY PRODUCT CATEGORY 41.4 mill kgs

Grand Total Volume by Product

1%

% The use of Onions
across both
Commercial &
Institutional outlets is

® Brown Onions domino’red by BI’OWI’]
= Red Onions Onions with 63%
= White Onions volume share.

/7

* White Onions across
both sectors has a
minimal market share.
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TOTAL VALUE BY PRODUCT CATEGORY 39.5 mill AUD

Grand Total Value by Product

% The percentage share
of value for both Red &
White Onions increases
from that of the volume
share due to the higher
cost of these onions
compared to Brown
Onions.

® Brown Onions
m Red Onions
® White Onions
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TOTAL VOLUME BY PRODUCT TYPE BY SECTOR

37.9 mill kgs 3.5 mill kgs

Total Volume by Product - Commercial Total Volume by Product - Institutional
1% 4%
Brown Onions “ Brown Onions
62% = Red Onions = Red Onions
= White Onions = White Onions

/4%

opyrigMPOT 9 Food |ndu‘_;ghf Pty Ltd




TOTAL VALUE BY PRODUCT CATEGORY BY SECTOR

35.5 mill AUD 4.0 mill AUD

Total Value by Product - Commercial Total Value by Product - Institutional

l 48% Brown Onions l e Brown Onions
= Red Onions
= White Onions

= Red Onions
= White Onions
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‘ BROWN ONIONS




TOTAL COMMERCIAL VOLUME BY CHANNEL

BROWN ONIONS 23.6 mill kgs

Total C | Vol by Ch | % i
R ogy 1010l Commercial Volume by Channe oo oon ¢ Across all Commercial
100 channels, Brown
90% Onions — Noft Peeled
80% have a significant
70% market share, with only
60% one channel, Function
. Caterers, being under
| 90%.
40%
30% ¢ This indicates that the
20% additional cost of
12% 5 o
Lo 7% purchasing either a
. <1% peeled or sliced/diced
RESTAURANT CAFE HOTEL QSR FUNCTION CLUB prod uct cannot be

INDEPENDENT CATERER 0 o[-
justified.

B Brown Onions - Peeled B Brown Onions - Not Peeled B Brown Onions - Sliced/Diced
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TOTAL COMMERCIAL VALUE BY CHANNEL

BROWN ONIONS 16.9 mill AUD

Total Commercial Value by Channel

— >98% 99% 100% ~96% 99%

90 86% » Little variance from the

80% volume percentages to

70% 62% the value shares with

60% the exception of

50% Function Caterers with

40% - 31% Brown Onions —

30% Sliced/Diced.

?Z 13% N % Again, this is due to the
B I % . a BUEEE] B significantly higher cost
. RESTAURANT CAFE HOTEL QSR FUNCTION CLUB PUB of this pI’OdUCT.

INDEPENDENT CATERER

B Brown Onions - Peeled B Brown Onions - Not Peeled B Brown Onions - Sliced/Diced
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TOTAL INSTITUTIONAL VOLUME BY CHANNEL
BROWN ONIONS

2.6 mill kgs

Total Institutional Volume by Channel
=>98%
90%
80% o .
% Not surprisingly, given
the quantity of food
preparation for both

97%
56%

. 49% .
o0 4% 43% Hospitals & Aged Care,
40% they have close to half
30% of their Brown Onions
20% purchased already
. - peeled.

- 1% <1% 1% 3%
0% — [ |

HOSPITAL AGED CARE SCHOOL LONG DAYCARE CENTRE

70%

60%

B Brown Onions - Peeled B Brown Onions - Not Peeled ®m Brown Onions - Sliced/Diced
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TOTAL INSTITUTIONAL VALUE BY CHANNEL

BROWN ONIONS 2.5 mill AUD

Total Institutional Value by Channel

90%

% Unlike any other
channel both

. Institutional and

96%
91%
57% 58% . .

Commercial, Hospitals
50% - & Aged Care have the
0% greatest value in Brown
30% 27% Onions — Peeled.
20% 16%
. I 9%

S0 2% 3%

Z e H

HOSPITAL AGED CARE SCHOOL LONG DAYCARE CENTRE

80%

70%

B Brown Onions - Peeled B Brown Onions - Not Peeled ®m Brown Onions - Sliced/Diced
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TOTAL COMMERCIAL VOLUME BY CHANNEL
RED ONIONS

13.9 mill kgs

Total Commercial Vo|ume by Channel

— 100% 98% ~97% >99%

90%

80%

. % With the exception of
. Function Caterers who
. purchase 28% of their
o Red Onions peeled, all
w other Commercial

o 28% channels mainly

20% purchase them not

10% . peeled.

0%

RESTAURANT CAFE HOTEL QSR FUNCTION CLUB

INDEPENDENT CATERER
m Red Onions - Peeled m Red Onions - Not Peeled m Red Onions - Sliced/Diced
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TOTAL COMMERCIAL VALUE BY CHANNEL

RED ONIONS 16.7 mill AUD

Total Commercial Vc1|ue by Channel

— 100% 98% <97% 100%

90%

80%

o % Interestingly, only three
60% Commercial channels
50% use semi prepared Red
0% s Onions equating to less
30% than 2% O]c the total

20% volue.

10%

2% 2% 1y
0%
RESTAURANT CAFE HOTEL QSR FUNCTION CLUB

INDEPENDENT CATERER

B Red Onions - Peeled B Red Onions - Not Peeled B Red Onions - Sliced/Diced
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TOTAL INSTITUTIONAL VOLUME BY CHANNEL
RED ONIONS

0.8 mill kgs

Total Institutional Volume by Channel
>99% >99%

100% 98% 96%
20%
80%
70%
oo % Albeit, form a very low
50% base, all institutions
40% mainly use Red Onions
30% — NOT Peeled.
20%
HOSPITAL AGED CARE SCHOOL LONG DAYCARE CENTRE

B Red Onions - Peeled B Red Onions - Not Peeled B Red Onions - Sliced/Diced
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TOTAL INSTITUTIONAL VALUE BY CHANNEL

RED ONIONS 0.9 mill AUD

Total Institutional Value by Channel

L 00% 059, 99% >99% o5

20%

80% % Similarly, to the

o Commercial channels,
60% the value of semi

50% prepared Red Onions
S0 in the institutions

- accounts for less than
. 2% of the total value.
10% 59 5%

0% - = - ]

HOSPITAL AGED CARE SCHOOL LONG DAYCARE CENTRE

B Red Onions - Peeled B Red Onions - Not Peeled B Red Onions - Sliced/Diced
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?0%

80%

70%

60%

50%

40%

30%

20%

TOTAL COMMERCIAL VOLUME BY CHANNEL

WHITE ONIONS

Total Commercial Volume by Channel
100% 100%

]O%
4%

RESTAURANT CAFE HOTEL QSR INDEPENDENT CLUB

® \White Onions - Peeled ® White Onions - Not Peeled ® White Onions - Sliced/Diced
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0.4 mill kgs

** When it comes to
Onions within the
Australian Foodservice
market, very little White
Onions are used in the
Commercial sector,
mainly not peeled.




TOTAL COMMERCIAL VALUE BY CHANNEL

1.9 mill AUD
WHITE ONIONS

Total Commercial Value by Channel

100% 100%
100%
90%
90%
80% X Al’rhough the volume
. share of White Onions
| in the Commercial
60% . 0
sector is only 1%, the
50% o 0
value increases to 5%
40% due to the significant
30% Increase in pricing per
20% ]4% |<I|O.
10%
10%
0% l

RESTAURANT CAFE HOTEL QSR INDEPENDENT CLUB

® \White Onions - Peeled ® White Onions - Not Peeled ® White Onions - Sliced/Diced
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TOTAL INSTITUTIONAL VOLUME BY CHANNEL
WHITE ONIONS

0.1 mill kgs

Total Institutional Volume by Channel
100% 100%

91%
90%
80% % Similarly to the
. 70% Commercial sector, the
- institutions use very little
White Onions of any
50% Type_
:Z 29% % Interestingly, Long
Daycare Centres solely
o use White Onions —
1o . E Sliced/Diced.
0% —_—

HOSPITAL AGED CARE SCHOOL LONG DAYCARE CENTRE
m White Onions - Peeled m White Onions - Not Peeled m White Onions - Sliced/Diced
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TOTAL INSTITUTIONAL VALUE BY CHANNEL

0.6 mill AUD
WHITE ONIONS

Total Institutional Value by Channel

100% 100%
100%
90%
79%

80%

70% - “ Albeit, a very low base
60% the only White Onions
50% purchased in Long
. Daycare Centres are

7o 35% . .
. Sliced/Diced.

' 21%
20%

10% I

2%
0% —

HOSPITAL AGED CARE SCHOOL LONG DAYCARE CENTRE
m White Onions - Peeled m White Onions - Not Peeled m White Onions - Sliced/Diced
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