
BITE COMMUNICATIONS   I  SUITE 7/22 DARLEY ROAD  I  MANLY I NSW I 2095
02 9977 8195  I  BITECOM.COM.AU

AUSTRALIAN CITRUS
Health & Nutrition Website Recommendations 
December 2021



Australian Citrus HEALTH & NUTRITION WEBSITE RECOMMENDATIONS

BITE COMMUNICATIONS 2

The Case for a Microsite

The current site for Citrus Australia is at its 
core an industry site, although it also houses 
information for consumers. In order to find the 
consumer information, people need to navigate 
through the site and an overwhelming amount 
of information on the home page, which 
means consumers are unlikely to feel the site 
is relevant for them. In addition, the overall 
tone of voice on the site does not encourage 
consumer engagement. 

A considerable investment has been made 
into a scientific review on the health benefits 
of citrus – this is important information 
to be able to share with consumers, and 
health professionals as a key influencer of 
consumer behaviour on dietary choices. 
In order to ensure this information is easily 
accessed by its intended target groups, it is 
our recommendation that we create a distinct 
microsite.

CURRENT CITRUS AUSTRALIA WEBSITE

Language on 
current site very 
industry centric.

Overwhelming 
amount of industry 

information for 
consumers
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Sensational Citrus

Our recommendation is to build a site targeted 
at consumers, structured as a sub-domain 
of the existing Citrus Australia site. The sub-
domain would be accessed from a banner on the 
homepage of the Citrus Australia site but would 
have its own unique URL, such as:

The advantage of this is that we can send 
consumers directly to the subdomain without 
having to go via the industry site, they are landing 
on a site that is immediately relevant to them. 
So too, health professionals will be able to easily 
access the latest nutrition information and 
can use it to educate their clients and/or share 
through their own channels of influence.

Sensational Citrus  
Health and Nutrition Overview 2022

sensationalcitrus.citrusaustralia.com.au

Sensational Citrus  
Health and Nutrition Overview 2022

2021 Citrus Australia Health Report

Using a fixed 
banner on all 

pages to drive 
users to the 
subdomain

Sensational Citrus  
Health and Nutrition  
Overview 2022

Leveraging the 
current content 

driver on the 
homepage to raise 
awarness of new 

microsite

Retain the 
CONSUMER menu 
item, but redirect 

the link to the sub-
domain site.

CONCEPT SHOWING DRIVER TILES TO THE MICROSITE 
ON THE CURRENT CITRUS AUSTRALIA WEBSITE
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NUTRITION

PRE-FOOTER SECTION (sits at the bottom of all pages within the health section)

Recipes       Consumer report(PDF)       Contact         FAQs

Proposed Sitemap for Subdomain Website

VARIETIES

• Oranges

• Orange juice

• Mandarin

• Lemon

• Lime

• Grapefruit

1ST LEVEL
NAVIGATION

2ND LEVEL
NAVIGATION

SECTIONS ON THIS PAGE:

Plant Power

Vitamin C

Folate

Antioxidants

SECTIONS ON THIS PAGE:

Super citrus introduction

CITRUS FOR  
BETTER HEALTH

SECTIONS ON THIS PAGE:

Good Mood Food

Heart health

Brain health

Gut health

All round health protection

Traditional remedies

Household helper

Consumer report (PDF)

FILL YOUR LIFE WITH 
SENSATIONAL CITRUS

SECTIONS ON THIS PAGE:

Waste-not-a-peel

Everyday tips and ideas

Seasonality, selection and 
storage

Citrus recipes (existing)

• Recipes* •  Good health promotion 
and disease prevention

•  Patient/client resources

• Citrus in the kitchen

• Scientific references

• FAQs

SECTIONS ON THIS PAGE:

Drivers to those items on the 
2nd level nav

Literature review summary 
(PDF)

Sign-up for research alerts

HEALTH AND WELLNESS 
PROFESSIONALS

SECTIONS ON THIS PAGE:

Good Mood Food

Polyphenol power

Heart health

Brain health

Gut health

Aging and longevity

Low GI

All round health protection

Literature Review Summary (PDF)

SENSATIONAL CITRUS KEY

Content re-purposed from  
the Consumer Report

Consumer focused

HCP focused
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ICONS AND PULL QUOTES

SECONDARY PALETTE

CITRUS 
TANGERINE

CITRUS 
GRAPEFRUIT

CITRUS 
DARK RED

CITRUS 
SUN 
YELLOW

CITRUS 
GOLD

CITRUS 
SKY BLUE

CITRUS 
LIME 

CITRUS 
LIGHT 
GREEN

CITRUS 
DARK 
GREEN 

PRIMARY PALETTE

CITRUS 
LEAF 
GREEN

CITRUS 
ORANGE 

Did you know?
Mandarins are famous for 

being easy-to-peel and 
mess-free to eat making 

them ideal for packed 
lunches

IMAGES

FONTS

Look and Feel 
Moodboard

Museo
Museo Sans

The Sensational Citrus sub-domain takes 
cues from the design of the consumer 
Citrus Australia Health Report featuring 
bright and inviting imagery
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Wireframes – Homepage

Clean, succinct and easy to navigate 
with clear content drivers and CTAs.

Dynamic post display on the homepage 
to ensure the latest information is at 
hand for the consumer.

Icons and illustrations can be re-
purposed from the consumer report to 
enhance the usability.

Clear content 
drivers and 

strong CTAs

Dynamic 
post content
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Wireframes – 
Health and Wellness 
Professionals

Similar in approach to the 
homepage, the Health and Wellness 
Professional landing page takes on 
a more professional tone of voice.

The addition of a sign-up prompt 
allows us to capture HCPs to 
our database and alert them 
to research and news updates, 
increasing engagement and 
relevance.

Featuring client/patient resources 
will give HCPs cause to visit and re-
visit the site.

Feature 
client/patient 

resources

Database 
sign-up
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Simple Menu Structure

Implementing a simple menu 
structure will streamline the user 
experience.

A clear distinction between the 
consumer pages and HCP section 
is key to a great user experience for 
a divided target audience. 


